
Overseas Visit o rs w ho  w en t  h iking/ and  o r  h illw alking w h ile in  Ireland  sp en t  an  est im at ed  €494 m illion  in  2009.

Visit ors Holidaym akers 

Overseas Par t icipant s in Hiking/hillw alking (000s) 830 576

All Visit o rs 

 Ho lid aym akers 

Visit ors Holidaym akers 

Market  Dist r ibut ion  (% )

Br it ain 29 25                         

Main land  Europ e 45          47                         

No r t h  Am er ica 21          23                         

Ot her  Overseas 5            4                           

Purpose of  Visit   - Overseas Visit ors (% ) All Br it ain M.Europe N. Am er ica

Ho lid ay 64          60                         63              74                      

Visit ing  Fr iend s/Relat ives 24          35                         20              18                      

Business 6            3                           7                4                        

Ot her 6            2                           10              3                        

Visit ors 

Rout e of  Ent ry  (% ) All All Br it ain M.Europe N. Am er ica

Sea f rom  Br it ain 10          12                         28              8                        3                   

Sea f rom  M Europ e 5            7                           -             15                      -                

Air  f r om  Br it ain 29          26                         71              2                        14                 

Air  f r om  M Europ e 38          36                         1                75                      11                 

Transat lan t ic Air 17          19                         1                -                     71                 

Visit ors 

Mont h of  Arr ival (% ) All All Br it ain M.Europe N. Am er ica

January- March 10          7                           7                5                        10                 

Ap r il 7            6                           5                7                        5                   

May 9            11                         10              10                      13                 

June 13          15                         14              14                      18                 

Ju ly 18          20                         19              22                      17                 

August 17          19                         20              21                      15                 

Sep t em b er 11          11                         12              10                      10                 

Oct ob er - Decem b er 16          12                         14              10                      13                 

Visit ors 

Lengt h of  St ay (% ) All All Br it ain M.Europe N. Am er ica

1-3 n igh t s 10          9                           16              5                        8                   

4-5 n igh t s 15          14                         17              12                      13                 

6-8 n igh t s 30          35                         39              33                      35                 

9-14 n igh t s 23          27                         17              30                      31                 

15+  n igh t s 21          15                         11              19                      12                 

Average Lengt h of  St ay (Night s) 17.1     10 .2                  7 .8          11 .5                10 .4           

Holidaym akers

Holidaym akers

Holidaym akers
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Visit ors 

Exper ience of  Ire land (% ) All All Br it ain M.Europe N. Am er ica

Ir ish -Bo rn 6            3                           8                1                        -                

Fir st  Visit 47          54                         23              63                      71                 

Rep eat 47          43                         69              36                      29                 

Visit ors 

Social Class (% ) All All Br it ain M.Europe N. Am er ica

Manager ial/Pro f essional (AB) 24          25                         24              25                      26                 

Wh it e Co llar  (C1) 61          60                         55              63                      61                 

Skilled  Worker  (C2) 11          11                         16              10                      9                   

Unskilled  Worker  (DE) 4            4                           5                2                        4                   

Visit ors 

Par t y  Com posit ion (% ) All All Br it ain M.Europe N. Am er ica

Alone 32          18                         16              17                      18                 

Coup le 37          47                         52              44                      45                 

Fam ily 17          19                         18              20                      21                 

Ot her  Ad u lt  Par t y 14          16                         13              19                      16                 

Visit ors 

Respondent  Age (% ) All All Br it ain M.Europe N. Am er ica

15-24 years 18          15                         8                17                      19                 

25-34 years 26          24                         13              30                      24                 

35-44 years 18          19                         20              21                      16                 

45-54 years 20          23                         29              19                      22                 

55-64 years 12          13                         17              10                      14                 

65+  years 6            6                           12              3                        5                   

Visit ors 

Use of  Car  (% ) All All Br it ain M.Europe N. Am er ica

Car  Brough t 14          17                         26              22                      -                

Car  Hired 42          51                         52              44                      62                 

Car  No t  Used 44          32                         22              34                      38                 

Visit ors 

Regions Visit ed (% ) All All Br it ain M.Europe N. Am er ica

Dub lin 43          47                         16              51                      68                 

East  & Mid land s 13          13                         7                17                      11                 

Sout h -East 16          21                         12              23                      24                 

Sout h -West 46          55                         46              59                      57                 

Shannon 24          29                         18              31                      38                 

West 35          40                         27              45                      41                 

No r t h -West 10          10                         5                12                      12                 

Visit ors 

Night s by Region (% ) All All Br it ain M.Europe N. Am er ica

Dub lin 31          19                         6                20                      28                 

East  & Mid land s 6            5                           5                5                        3                   

Sout h -East 5            6                           8                5                        6                   

Sout h -West 26          36                         48              36                      27                 

Shannon 12          10                         10              9                        15                 

West 16          18                         19              19                      16                 

No r t h -West 4            5                           4                5                        4                   

Visit ors 

Accom m odat ion Night s (% ) All All Br it ain M.Europe N. Am er ica

Hot els 7            14                         10              11                      25                 

Guest house/ B&Bs 12          27                         16              28                      32                 

Caravan /Cam p ing 4            8                           5                14                      1                   

Ren t ed 37          17                         32              14                      10                 

Fr iend s/ Relat ives 18          11                         18              7                        11                 

Host els 6            12                         4                14                      15                 

Ot her 17          11                         15              12                      7                   

Holidaym akers

Holidaym akers

Holidaym akers

Holidaym akers

Holidaym akers

Holidaym akers

Holidaym akers

Holidaym akers



Visit ors 

Type Arrangem ent  (% ) All All Br it ain M.Europe N. Am er ica

Package* n .a. 15                         10              19                      15                 

Ind ep end en t n .a. 85                         90              81                      85                 

*  Prepaid  an  inclusive p r ice f or f ares t o /f rom  Ireland  and  at  least  one o t her elem en t  o f  t he ho liday.

Regions Where Act iv it ies Engaged in  (% ) All Br it ain M. Europe Nor t h Am er ica

Dub lin 10          3                           13              13                      

East  & Mid land s 18          15                         20              18                      

Sout h -East 6            7                           5                5                        

Sout h -West 41          40                         42              44                      

Shannon 12          10                         12              15                      

West 26          25                         29              28                      

No r t h -West 7            6                           7                8                        

Visit ors 

Breakdow n Of  Spend (% ) All All Br it ain M.Europe N. Am er ica

Bed  and  Board 28          28                         24              29                      31                 

Ot her  Food  and  Dr ink 33          33                         36              33                      32                 

Sigh t seeing/En t er t ainm en t 8            8                           9                8                        8                   

In t ernal Transp o r t 13          14                         11              15                      15                 

Shop p ing 15          13                         17              14                      12                 

Miscellaneous 4            4                           3                2                        3                   

Sat isf act ion w it h of  Hiking/Walking  (% ) Qualit y  Pr ice 

Very Sat isf ied 57 60

Sat isf ied 33 22                         

Neit her  8 14                         

Dissat isf ied 2 2                           

Very Dissat isf ied 1 1                           

Source:  Visit o r  At t it ud es Survey

Visit ors Only 

Types of  Hiking/Walking Done (% ) All Br it ain M. Europe N. Am er ica

Walking on  Road s 36 30 41 34

Walking on  Pat hw ays 52 50 53 53

Cross-coun t r y Walks 39 40 42 33

Hill Walks 33 28 35 34

“Way-m arked ” Ways 18 21 17 18

Loop ed  Walks 9 6 9 11

Ot her 10 13 8 8

Overseas Visit ors 

Holidaym akers

Holidaym akers

Holidaym akers



Visit ors Only 

Lengt h of  Walks (% ) All Br it ain M. Europe N. Am er ica

Up  t o  5 km 39 38 36 43

More t han  5 km 39 40 38 43

Don ’t  Know 20 20 25 11

Lengt h of  Walks by Type of  Walking Done (% ) Roads Pat hw ays

Cross-

Count ry Hill Walks

Way-

m arked 

Ways

Up  t o  5 km 38 38 29 29 26

More t han  5 km 37 41 43 38 36

Don ’t  Know 23 21 26 32 38

Accom panied by a Guide (% ) All Br it ain M. Europe N. Am er ica

Yes 8 5 10 9

No 92 95 90 91

PRODUCTS

Hiking /Hillw alking 2009

Est im at es are b ased  on  in f o rm at ion  f rom  t he CSO's Coun t r y o f  Resid ence Survey (CRS) and

 Fáilt e Ireland 's Survey o f  Overseas Traveller s (SOT) and  t he Visit o r  At t it ud es Survey.  
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Notes to Tables:
Note 1:         Holidaymakers are defined as visitors who stated that their main reason for visiting Ireland was a holiday.
Note 2:        Respondent Age - This refers to the age of visitors/holidaymakers stating that they have engaged in this activity.
Note 3:          Regions Visited - where visitors/holidaymakers spent at least one overnight.
Note 4:         In the tables, * means less than 0.5%, - means 0%.
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