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A definition of Adventure travel 
by the ATTA:  

Travel may be classified as an ñadventure ò trip if it combines 
two of the following three elements: 

Interaction with culture 

ᵆA physical activity

Interaction
with Nature      

While the ideal core of adventure travel involves 
all three elements .



90% of Adventure travel is ósoftô 
adventureéé

Rock climbing

The óHard Stuffô

Caving

Archeology

Walking

Fishing Birdwatching

Cycling

Some ósoft adventureô elements

Meeting the

locals



The Great News isé

* Rearch conducted in 2010 by Adventure Travel Development Index, 

George Washington universtity with ATTA with Xola consulting 

Ireland is ranked in the 

Top 10 Countries in the 
developed world with 
the highest adventure 
tourism potential



A diverse, compact Topography suitable
for numerous activities



Our scenery and landscapeé



Culture is in our DNAé



History and Heritage runs deepé



In 2007 the Lonely Planet proclaimed Ireland the world's friendliest country

Friendliest People in the world é



Did you knows about the global 
adventure travel industryéé.

V 26% of the global traveling population are classified in the 

adventure travel category 

V Adventure travel is resilient and is trending upwards even in 

difficult global economic times + 17% annually

V Adventure is expanding into a broader range of activities all 

the time

V Tourist boards all over the world have increased their 

emphasis and level of importance on adventure tourism 

(from 42% ó07to 89% in ó11)

V The ñsoftò adventurer spends the most per trip, average 

length of trip is 8 days, profile is evenly split male to female, 

average age is 35 to 42 

V The value of the global adventure market is $89billion

V Importance of social media - 20% of holiday is on trip, 40% 

is anticipation and 40% is reminiscing ïSocial media is the 

perfect place for people to talk about your product, pre, 

during and post trip



Travel trends that are relevant 
for adventure travel industryé.. 

ÉMulti-generational travel

ÉHealth and wellness 

ÉMyths and legends

ÉGourmet 



The industry in Ireland has the 
expertise, products and 

landscape ... we now just need 
to tap into the potential in a 

sustainable way  
and make sure Ireland becomes 
a top global adventure tourism 

destination 



Thanks for listening 



Social Networking Sites by Adventure 

Travelers

Facebook 34.3% 

MySpace 11.9% 

Twitter 8.6%

Flickr 3.3%

Importance of social media for 
the adventure traveleréé.


