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Extreme Adventure p skydiving; rappelling, bike racing,
hot air ballooning

Family’Adventure nature based, cultural, education,
learning

Soft Adventure eco tour, yoga, short trekking, yoga
with snow boarding, windsurfing 1
popular with women
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Potenti al European nSport
2005 | 2006 | 2007 | 2008 | 2009
Holiday Trips (mn) 258 265 282 297 | 280
% ASportso 2Hol i2aly 8.1 2.1 2.5
Sports Holidays (mn)| 5.1 5.8 5.9 6.2 7.0

Source: IPK European Travel Monitor




Global Adventure Market

& 35-47 years

& Evenly split between male/female, married/single

& Exploring new places/engaging with local
people/culture

& Online primary research source, then friends/family

& Google/Official websites

& Value consumer reviews i social media

& Early adopters

& The appeal of adventure/activity travel Is

broadening.

Adventure Tourism Market Report 2010 i Adventure Travel Trade Association, The George Washington School of Business and Xola Consulturing
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Overseas Tourism Performance (000s) 2000-2009
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Overseas Tourism Performance (000s) 2000-2009
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Overseas Holiday Performance (000s) 2000-2009
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Domestic Holiday Performance (000s) 2000-2009
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Tourism Earnings 2009 and 2010 (f)

_ b -

Out - of - State Visitors (000s) 7,219 6,400
Foreign Earnings ( am) 3,879 3,500
Domestic Trips (000s) 8,340 8,300
Domestic Revenue ( am) 1,390 1,300

Total Tourism Earnings 5,269 4,800



Activity Tourism in Ireland
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Activity Tourism 2009

Source Nos. (000s) % of Total % of Overseas

Markets
Total 1,026 36 100
Overseas

Britain 310 11 30

M Europe 473 17 46

N America 190 7 19

O Areas 53 2 5
Domestic 1,788 64
TOTAL 2,814 100




Volume and Value of Activity Tourism

Activities Important in
Choice of Ireland

Overseas
Participants

Spend in
Ireland
amn

Overseas
Holidaymakers

Related Spend
In Ireland
amn




Overseas Activity Tourism

% Walking | Cycling | Angling | Equestrian | Water
Based
Britain 29 14 45 30 35
M Europe 45 62 45 46 50
N America 21 15 5 15 11
Other Areas 5 10 4 9 3
TOTAL 100 100 100 100 100




Purpose of Visit (%)

OVERSEAS Hiking/ | Angling | Cycling | Equestrian | Water-
VISITORS Walking based
Holiday 64 61 48 52 67
Visiting 24 29 28 30 17
friends/relatives

Business 6 14 9 8 8
Other 6 3 15 10 8




Types of Walking (%)

OVERSEAS VISITORS

Type of Walking Done

Walking on roads 42
Walking on pathways 58
Cross-country walks 41
Hill walks 35
N Wamar ked ways &8
Looped walks 11
Other 3
Accompanied by a guide

Yes 38
No 92




Types of Walking (%)

OVERSEAS All Roads | Paths | Cross- Hill Way- | Looped
VISITORS Walkers country | walks | marked | Walks
Ways
Up to 5km 41 44 39 30 33 24 20
5-10km 39 36 40 43 39 38 o1
More than 10km 20 20 20 27 27 36 29




The Walking Product among Overseas Visitors

Visitors
830,000

Holidaymakers

576,000
Exclude roads
and paths
Important in 412,000
choice of Ireland
366,000 5km +

274,000



Seasonality (%)

Jan-April May-June July-Aug September Oct-Dec

M All o Activity



Length of Stay (%)

OVERSEAS All Activity

HOLIDAYMAKERS
1-3 nights 13 11
4-5 nights 18 16
6-8 nights 31 36
9-14 nights 23 25
15+ nights 15 14

Average nights 8.1 9.0




Use of Car (%)

All Holidaymakers Activity Holidaymakers

-

m Own Car Car Hire Car Not Used = Own Car Car Hire Car Not Used




Regions Visited (%)

OVERSEAS All Activity
HOLIDAYMAKERS

Dublin 68 54
East and Midlands 3 13
South East 13 19
South West 31 51
Shannon 16 26
West 25 40
North West / 10




Accommodation Used (%)

OVERSEAS All Activity
HOLIDAYMAKERS

Hotels 53 38
Guesthouse 3 5
B&B 24 36
Caravan & Camping 3 V4
Self-catering 9 13
Hostel 14 20
Friend/Relative 14 16




Experience of Ireland (%)

OVERSEAS All Activity
HOLIDAYMAKERS

First Visit 61 58
Repeat 39 42




Age Profile (%)

Up to 24 years 25-34 years 35-54 years 55+ years

M All o Activity



Party Composition (%)

All Holidaymakers Activity Holidaymakers

@ Travelling Alone Couple = Travelling Alone Couple
Travelling with Family  Other Adult Party Travelling with Family  Other Adult Party




Sources of Information (%)

HOLIDAYMAKERS All Activity
Friends/Relatives 40 41
Internet/\Web 67 638
Tourism Specialists 21 20
Guide Books 46 49
Other printed material 24 23
Tourist Information Offices 40 45




ANGLING - Product Bundling




