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Pre Summit Expectations:




Rotty Murcas Estate




Adventure Day 1 Trekking, Canoeing
on Lough Morlich & Mountain Bikking




At the Summit:

Blending Traditional and Online Marketing 1
Alan Merschen from Myriad Marketing

Training and retaining Top Notch Guides
I Paul Easto, Wilderness-Scotland



Accommeaodation Findings
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Learnings

Adventure Tourism IS on the increase and Is fast becoming
part of the main stream market

Some reasons for choosing destinationt quality of
adventure, the history/culture, the-enviranment,
iInteraction with local communities, nature- watch 1 and
Ireland has all of:'these.

Adventure travellers are more educated and have higher
Incomes

The Asian & Indian market are about to explode
Asia by 2020 will provide 1/3 of:all arrivals
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View of the Future

3 Importance of lrish delegates meeting
neforehand, planning and research.

3 -Universal thinking about Ireland rather than
parochial thinking

2l rel anddos | ocati on as
temperate climate needs to be highlighted

3 The existence of sustainable & experiential
tourism in Ireland need to be highlighted.




