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How can we work together to market your 

festival overseas



CURRENT 

PERFORMANCE





2010 Environment

Å Economic Climate  

Å Ash Crisis Q2

Å Fall in Access GB -17%; Mainland 

Europe -20% 

Å Currency Exchange Rates 



Latest 2010 Performance Data

- 11.9 %
Stabilisation in some key markets towards 

end of year

6.8 million overseas visitors came to 

Ireland 2010



STRATEGY



TARGET 2011: + 4%



Great Britain

US & Canada

Europe, Germany & France NB

ADM

Key Market Priorities 



CORE TARGET AUDIENCE: 

Sightseers & Culture Seekers



ÅDefinition
an interest in sightseeing, learning about, visiting and 

experiencing the country and its culture, both living and 

historic.

ÅWho are they?
45 - 64, middle to upper-class, couples, no kids, small 

families or empty nesters, well educated, socially 

concerned & widely travelled.



23Million 
in top 4 
markets



Other targets include:

ÅOutdoor Actives

ÅAffinity Groups

ÅDiaspora

ÅBusiness Tourism

ÅGolf

ÅYounger Segment - tbc



BRAND POSITIONING 





COMMUNICATIONS



Channels:

ÅBrand Advertising: TV, Radio, increased online, less 

print

Åwww.discoverireland.com

ÅPublicity

ÅPromotions, Fairs and Events overseas

ÅOnline / e-dm

ÅSocial Media

http://www.discoverireland.com/


Brand Advertising



WWW.DISCOVERIRELAND.COM

http://www.discoverireland.com/


Publicity



Overseas fairs and events


