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About me ... 



Key internet stats and trends

2.2 million people in Ireland use the Internet

1.2 million Irish people have bought something online
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1 million Irish households have a home computer



Source: Eurostat, March 2009, respondents asked if they have bought or ordered 
goods or services for their own use over the Internet over past 12 months 

Key internet stats and trends



Search Volumes: Cork Jazz Festival 



Search Volumes: Opera Festival Wexford



Search Volumes: Opera Festival Wexford



Monetise your site 
traffic by promoting 
relevant brands and 

services  

Affiliate Marketing and advertising  



But remember: 

Your conversions come first 

Affiliate Marketing and advertising  



Monetisation strategies:

•Sponsorship/tenancy 

•CPM – cost per thousand impressions 

•CPC – cost per click 

•CPA – cost per action / sale (affiliate)

Affiliate Marketing and advertising  



Not performance related 

Various formats:

- homepage take over 

- Ezine features

- Homepage presence / banner

- logo 

Fixed fee for position: €10,000 for annual sponsorship

Premium for exclusivity  

Sponsorship/tenancy 



Potential advertisers:  

• Drinks sponsors

• Offline / traditional events sponsors 

• Local chambers 

• Technology / phone companies 

• Airlines 

Sponsorship/tenancy 



Placing banner ads on your site: 

CPM – cost per thousand impressions 



Placing banner ads on your site: 
CPM – cost per thousand impressions 



Placing banner ads on your site: 

CPM – cost per thousand impressions 



•Advertiser pays you for each click

•€0.50 - €1 CPC 

•Regular Banner formats 

•Google ad sense 

CPC – Cost per click  



• FestivalA.com

Leaves  your 
site

• Hotel site

Makes a 
booking/ action

€ commission

CPA – Cost per action sale   



• Logos 

• Text links in advertorial 

• Blog links 

• Banners 

• ezine features 

• Special offers 

• Dynamic / XML feeds 

CPA – Best perfroming formats



• Choose known brands when possible

• Monitor performance & optimise 

• Ensure no phone numbers are on creative

• Choose products that will convert

CPA – Cost per action



What are people buying online? 



•You are a publisher ! 

•Free to register with affiliate networks: 

•Commission Junction

•Tradedoubler 

•Affiliate window 

•Partners direct; hotels, transport 

CPA – Where you fit



• Regional airlines / international airline

• Hotels 

• Shopping sites (festival fashion / camping)

• Car rental / camper van rental

• Restaurants / hair salons / beauticians 

CPA – Suitable products



Example affiliate programme



Example affiliate programme



Example affiliate programme



Example affiliate programme



• Research products that fit with your festival

• Use performing formats - what works

• Ensure deep linking to increase conversions

• Choose recognised brands 

• Think of your audience & who would like to talk to

CPA - Key points
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