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f.) Failte Ireland

Golf Brand Ireland

Aidan Magennis

Chairman of Golf Brand Working Group
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Golf Brand Working Group Members

A AidanMagennis Chairman

A Marty Carr CarrGolf

A MichaeRosney Killeen House Hotel

A Larry Byrne Hel ends Bay
AMauri ce OB Me &Kilaaney G&F Club

A Karen Hope NITB

A Lawrence Bate Tourism Ireland

A Keith McCormack Failtelreland

A Michelle McGreevy Failtelreland
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Working Group Objectives

A Create a cleaDifferentiated, Sustainable & Unique Global
positioning for Golf Ireland

A Communicatewhy key golfers should choose Ireland over
competitive Golfing destinations

A Ensure that an Ireland Golf positioning will enable Ireland to
win over customers successfully

A Ensure that the Golf Brand positioning will be at théneart of
and be abeaconto all future Golfing Communication




f.) Failte Ireland

The Process - Diagnosis & Outputs

A What Does Golf Ireland stand for ? The heart of our brand ?
ol nspiring Golf & Genui ne Engage

A What is the Core Insight , the customer benefit /want for Golf in
Ireland ?

OAn aut henti c golf chall enge wi't
& moment s o

A Who is our core target market ?
Which markets will make us money?

A How do we bring the brand to life? 8 customer service/personality
/ what values should the brand portray ?

Friendly, welcoming, unassuming, infectious.
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Golf Brand Ireland

Keith McCormack

Head of Golf, Business Tourism and
Events, Fallte Ireland
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Our Advertising approach

A The development of a distinctive DNA for the Irish Golf
brand meant that this would have to be reflected in our
creative approach.

A In practice this meant two things:

1)That Golf in Ireland would have to have its own visual
identity

2)Creative solution has to b&solf centric
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Our Advertising approach

Wedeveloped aapproach with a distinctive emphasethe
four key themes of our Engaging Inspiration brand DNA:

Challenge
Connection

Fun on the course
Fun off the course

> w N
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Brand name and Strap Line

ANeeded to convey the benefit to the consumer
AClaim unique to Ireland
A Stand out from the crowd

AConvey unique benefits
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And the tagline 1 séeé.

Time to Play

1

1

dual meaning of . Unigue land
C L b B e x &2 dZNI Ay a LIACREUE R 3P0
courses and time to
have fun, both on /off

the course.

IS based around a



Golf Irelé)

Time to play
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Mood Video



f.) Failte Ireland

Print Adverts
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Time to P|ag.

Inirelond, goliisn'tjust 0 gome, ifs awoy Of lie. So whilsty ou con challenge yoursali on some of the world’s

Qreatest Courses with graot volue graen fees it the people you meet alang the way that makas galfing
inireland such on unfargettabie experiance. For mare informotion visic www.discove rirel anduie/goil
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Time to Plag.

ISITt it time 0w ind 0 bit of un? With 0 goiing holday in Ireland thae's exoctly whoty ou gt and 0 whate ot
more besidas. [halenge yourseli on some of the workT's greatest courses with grean fees that stort from
alot jess than you re mm.m“mmOf“ﬂmWNMUUg“m.&mm inireland
Qoif is 50 MUCh Mare than g gome, Far More NTONMLON visit www.dis coverirelan d comy goit.
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Time to Plag.

{sitirtimey ou hod o bit of fun? With 0 goifing hoiday in Ireland thar’s exoctly whoty ou g2t and 0 whale Iot
more besides. Chalenge yourseli on some of the workd's greatest Courses with graen fees thot seart fram
alot j2ss than you 12 used wo. Enjoy the company of friends your [l make olong the woy. Becouse i Irekand
Qoif is 50 much mare than a game. Far More infonmation visit wwaw.dis coverireland.ie/ g ol f.
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Time to Play.

In irelond, golisntjust 0 gome, ifs owoy of Iiie. S0 whilsty ou con chotienge yoursel on some of thewords
QEatest COUTSEs With Qreot vole green fees, ifs the pecpey cu meet olong the woy that makes goRngin
irekand such an uniorgettatie exparience. For more information visit wivw.discoverirel and.com/gol.
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Radio




€ Failte Ireland

Digital Strategy




