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Overseas
Performance

9 million
Qverseas visitors
(2017)

« €5 bn to Economy

« 235,000 jobs
(1 in 10 Irish Jobs)
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Inbound Tourism is Big Business for Ireland

2025
Ambition

« 11.4 million
Overseas Visitors

«€ 6.5 Bn

to Economy

306,000 jobs



Ireland’s Tourism Industry

HUGE GROWTH IN OVERSEAS TOURISTS

Overseas tourists up 43% since 2012 with an estimated 9m overseas tourists in 2017
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2017 Ireland’s Source Markets

€406M 524K VISITORS 20 1 7 E
€291M 336K VISITORS

SPEND

€1.5BN
Britain
21%

4.9M VISITORS
g,_ﬂ

4 Mainland
Europe
Y = 36%

GERMANY €182M
CHINA
4% 4
C"

®e
RoW
. 12%
USA - 1.4M VISITORS/€1.3 BN \ > . P
CANADA — 203K VISITORS/€189 M : , 5
. CORE MARKET :
, ' » North
. SECONDARY MARKET . V4 America
. eTE = on ) 31%

391K VISITORS 193K VISITORS
‘ DEVELOPING MARKET €200M €237M



Market Diversification...




UNWTO/SKIFT/Deloitte/PwC

Macro economics positive

Consumer & business confidence high

Visa liberalisation

New air routes & connections

40% to Europe - from Europe

40% 2010 to 33% 2025

Emerging Markets Rising

Asia Europe Inbound 26m 2016 - 34m 2025
2030 worlds population will rise by 1b - 97%
of this will come from emerging markets
Europe — Aging — Emerging - Younger!
China, India & GCC fastest growing
Tourism, Education, Financial, IT

Only the beginning....

The World of Travel is Changing




Growth in Emerging Markets for Ireland

GCC: Direct access up 60% Etihad, Emirates, Qatar.
28 direct flights per week. *VISA FREE. High
spenders. Equestrian. UK #1 destination. Proximity.
40% population expats. Muslim culture. Halal more
widely available. Speak English.

India: 7th largest market for Britain. DAA 30%
growth since 2015. 10th largest Business Travel
Market in the world. BIV/British Visa Scheme.
Screen Tourism. Speak English.

China: +8 new direct flights per week. Hainan &
Cathay Pacific. +1700 seats per week. Business
Travel worth $291.2b, USA S290b. Britain & Ireland
in top 5 for Chinese visitors. Travel to Europe has
+29%YOQY. Outbound will double in next 4 years to
250m. 175 weekly flights from China to UK.

UK Inbound Operators: Very important






YOUTH & ADVENTURE
BUYERS GUIDE 2018/2019

Emerging Niche Markets

Globally luxury travel is expected to be worth
$1,154bn by 2022 - China is expected to grow at the
fastest rate

The number of HNW ($1-3m) & UHNW (+$5m)
growing rapidly globally — China fastest growing!

Rapidly growing HNW Millennial 18-35*

Adventure and nature very important
215t June Luxury Insights Sharing

Tourism Ireland/Failte Ireland Strategy




Support Market Development & Growth in Overseas Markets

TI/FI Partnership - JOG

Increase Sales Opportunities

Identify New & Core Market Opportunities
Provide Markets with regular product updates
Expand Programming - Itineraries

*Business Development Fund -

FAM’s/Itineraries/Market Development
Sales Supports Irish Industry

Recruit Sales Missions, Sales Platforms
Saleable Experiences!




Saleable Experiences!!

* Hosted 1,337 Overseas Buyers & 1,400 Media Fam’s

e 420 Buyers In- Ireland workshops

e 311 recruited Irish Industry to attend 26 overseas sales platforms eg
China Sales Mission

www.tradeportal.failteireland.ie
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Itineraries Development

1 I]AY / 7 NIGHT
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Distribution Channels

DMC'’s?

Tour Operators?
Direct/Indirect?
Channel Manager?
On/Offline?
Fam’s?

Sales Mission?
Business Tourism?

Ctrip
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Connect with Excellence 13




Trade Differently — Silk Roads
Travel Differently — UK/Ireland

Use Different Channels

Culture is different — understand it

How to do business?

Ireland’s Tourism Industry

() Féilterl reland

Trading Globally

Winning Business from
the Emerging Markets
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Market Snapshots - Help you do business
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Understanding & Serving Emerging Markets
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Target Right Market & Segments for your business
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We look
forward to working _
with you!

Thank You




