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Ireland is visa free for A
UAE Nationals -

Irlsh Vlsa Walver for other
Middle East countries
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+63% increase in visitors from UAE 10MAS

to leading retail destination outside of —— ==

e

Dublin -




Luxury travellers from Middle East &
UK highest inclination to visit Ireland
In near future
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UAE & Qatar Target Markets
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Middle East has one of the worlds highest GDP per capita
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Outbound travel is among the most valuable in the world. High spenders when travel abroad

+47% growth In Middle East visitors to the UK over 5 year perlod
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Over 40% of Mlddle East VISI'[S happen during the summer
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80% Ielsure | 20% business travel
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Family travel very important | Min. one Iong -haul family holiday per year
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Short booking lead time




Cities
o Star Luxury

NG

Unlque Experlences
L A s
Shoppin
pp s pedes i
Food




Airline Campalgns

Trade Sales Calls ,Sale_sl Missions
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UAE & India
Sales Mission
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Halal Frlendly Ireland
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GCC Ready Programme

I\/Ieltheal & Meet the Buy ‘
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Tourism Ireland Industry Opportunities Website




