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THE GUARDIAN READERS:

�	Have a high concentration 
of Culturally Curious as 
readers.

�	Audience spend 10% more 
than average on travel.

�	Go on holiday more than 
average. 

HigHer and HigHer
Dublin’s rugged surrounds 
seamlessly melt into the suburbs, 
offering panoramic views across the 
city from on high. From a distance, 
it’s the compact nature of Dublin 
that surprises: a jewel-like city 
on the riverbank, surrounded by 
swathes of that famous Irish green.

The untamed Dublin and Wicklow 
mountains offer some of the most 
striking views on the east coast,  
with deer and sheep roaming among 
the pine trees. Established forest 
trails and paths can lead you to 
discover lively mountainside pubs. 
Visit The Blue Light pub in the 
Dublin mountains for wonderful 
views out to the bay.  

THe HearT Of dublin
The Liffey is the central artery of the 
city – follow it west and you’ll come 
to the James Joyce Bridge, gateway 
to Smithfield, an up-and-coming 
district, home to traditional pubs 
and artists’ spaces. Follow the river 
and you’ll find hidden gems like  
The Winding Stair, a restaurant-
cum-bookshop where Dubliners 
while away long autumn evenings 
over dinner and some Joyce, or 
the famous Ha’Penny Bridge, that 
elegantly arcs across the river as it 
has done for 200 years.
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A  C I T Y  O F  S U R P R I S E S

DUblIn:  
A Different View

THe Sea COmeS in
Standing proudly over the waters of 
Dublin Bay, the candy-striped Poolbeg 
chimneys have become a symbol of 
modern Dublin’s eccentricity and 
pride. The sublime coastline remains 
a surprise for many visitors. For 
the adventurous, take a dip in the 
refreshing waters at one of the many 
bathing spots, like the Forty Foot in 
Sandycove, Dublin’s famous open-
air seawater pool that’s adjacent to 
the James Joyce Tower Museum, the 
setting for the first chapter of Ulysses. 
Alternatively, a stroll along the beaches 
at Velvet strand, Portmarnock, or 
Sandymount is just as sure to blow 
away the cobwebs.

Walking THe maze
The tracery of streets and cobbled 
laneways at Dublin’s heart was laid 
out over 1,000 years ago, making 
for a beguiling maze which unfolds 
uniquely with every exploration. The 
streets of Temple Bar may be known 
as the traditional heart of Dublin’s 
nightlife, but they’re also a perfect 
starting point for unearthing some 
of the capital’s unique and charming 
cultural treasures like Smock Alley 
Theatre. Ramble west and you’ll find 
Queen Of Tarts, prized for its delicious 
pastries and tea, perfect for a stop-off 
before the gothic grandeur of Christ 
Church Cathedral. Cobbled laneways 
lead to cafes, shops, galleries and 
nuggets of history in all directions.

Bustling and nestled close to the countryside; ancient 
but filled with modern energy, Dublin is many cities 
in one. The capital offers unexpected moments that 
make for precious memories – let the adventures 
unfold before you and embrace the allure of Dublin

THe lOng rOOm, TriniTy library
Beckett, Wilde, Heaney and Joyce 
– when you explore the streets of 
Dublin, you walk in the footsteps  
of its literary heroes. As Wilde, Beckett 
and Swift were students of the lauded 
Trinity College, it’s possible to stand 
in the very same library where they 
pored over their books.

Home to over 6m volumes, 
including the famous Book Of Kells, 
exploring the hushed rows of the 
library evokes Dublin like few other 
places can, giving a sense of ancient 
wisdom, dignity and mystery that 
makes it truly unique.

it’s the compact nature of Dublin  
that surprises; a jewel-like city on  
the riverbank, surrounded by 
swathes of that famous irish green

View from Killiney Hill 
The candy-striped  
Poolbeg chimneys

www.visitdublin.com

Forty Foot,  
Sandycove
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Background to the Campaign
Building on the success the ‘A Breath of Fresh Air’ launch in Great Britain in 2015, a creative 
proposition was developed to build a solid positioning and reappraisal for the brand and 
destination – Dublin unfolds from one unique moment to the next – which was delivered 
using the creative execution Dublin is What Happens in Between. The campaign launched 
on October 17th targeting the Culturally Curious segment in Great Britain to inspire this 
segment to reappraise Dublin and consider booking a trip to Dublin in the shoulder season 
(Nov-Mar). The campaign reinforced ‘A Breath of Fresh Air’ by showcasing Dublin through 
this lens, incorporating images of Trinity College, the Ha’penny Bridge and Howth.

The campaign will feature across: Print, Digital, Out of Home and Radio using images 
and content that reinforces Dublin’s must-do list while getting off the beaten track and 
discovering Dublin for yourself. The call to action for the campaign is visitdublin.com. 
The results to date are encouraging with digital optimisation ensuring delivery beyond 
awareness, the campaign pacing ensured that traditional  
media gains had added impact alongside this focused  
campaign period. DIGITAL

Culturally Curious audience 
demographics and passion 
points were targeted: websites 
such as: radiotimes.com, 
femalefirst.co.uk, jamieoliver.
com, officiallondontheatre.
co.uk, foodnetwork.co.uk and 
deliaonline.com
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Objectives of the Campaign
� Drive awareness and reappraisal of Dublin as break for the Culturally Curious  

Audience in Great Britain.

� To give Dublin distinction in a competitive market, and ensure top of mind  
for the Culturally Curious audience.

What is the Campaign?
Dublin is What Happens in Between
Our creative idea is: ‘Dublin unfolds from one unique moment to the next’.

Dublin is full of unexpected moments. Even simple plans develop 
an unexpected dimension. You can go from A to B, but things 
happen in between. Stories emerge. You wander, you get called 
from the path, you meet someone or see something that creates 
curiosity and gets your attention, draws you away and disrupts 
the linearity. So, the essence of Dublin is not to be found in A or 
B. What makes Dublin unique, and what makes visiting here so 
memorable, is what happens in between.

OUT OF HOME ADVERTISING

�	Over 89% of the CC 
audience notices OOH 
at train stations.

�	Over 90% of the CC 
audience notices OOH 
on the roadside.

See theguardian.com/paid-for-content for GNM’s commercial content guidelines
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Clockwise from top: the Ha’penny 
bridge; the Georgian splendour  
of Fitzwilliam square; a local at 
The Blue Light, Dublin Mountains;  
and Howth Head

I remember visiting Dublin as a child, 
yet not really understanding where I 
was. We’d come from Galway, in the 

west of Ireland, where the soda bread 
we’d been eating for breakfast seemed 
to have the same weight and granularity 
as the fissured limestone pavements of 
the famous Burren; and here I was, my 
mother’s hand in mind, inching towards 
the hallowed Book of Kells: a gilded icon 
of a volume, propped open in a glass case 
in Trinity College’s library. I remember 
this – remember also the elegant curve of 
the railings around College Park, but little 
else besides. Then I remember visiting 
Dublin as a young man – yet still not really 
understanding where I was. It was 1980 
– and as I recall, the streets were very 
dark at night, with only the occasional 
streetlamp, while there were plenty of 
horse-drawn carts still clip-clopping from 
one wan pool of light to the next. And 
again – I remember visiting Dublin in the 
late 1980s to see my brother, who was 
living there. We went to the Shelbourne 
Hotel, and the bar was a gallimaufry of 
shining, talking, imbibing, freckled Irish 
faces: ‘All of Dublin is here,’ my brother 
proclaimed, ‘and if you wait long enough 
the rest of Ireland will come by as well.’ It 
was the beginning of a storied night: my 
first exposure to the full rampageousness 
of Irish craic – but when the cab returned 
me to the airport the following morning, I 
still didn’t understand where I was.

I remember, a few years later, sitting 
in a restaurant in central Dublin with an 
Irish literary colleague who whispered 
to me: ‘Don’t look now, but there are two 
married friends of mine over there holding 
hands …’  ‘What of it?’ I replied, tucking 
into my food. He laughed: ‘It’s just that it 
isn’t each other they’re married to’, before 
adding, ‘while this is much too small and 
too hidebound a town to be adulterous 
in.’ It must have been a year or two later, 
and I was caroming into Dublin from the 

airport, en route to give a public reading, 
and the driver pointed out the bizarre 
giant bodkin which is the Spire of Dublin, 
erected to celebrate the city’s millennium. 
‘It took them ages to get it up,’ he said 
‘and when it was finally done people were 
walking around saying, “I can see Clery’s 
now that the crane is gone”.’ Clery’s being 
a department store on O’Connell Street 
now sadly gone itself. These are just two 
examples of Dubliners’ celebrated wit – 
but although I’ve experienced a lot more 
over the years, it still hasn’t helped me to 
understand where I’ve been.

I don’t regard myself as a slouch when 
it comes to Irish history; when I first 
looked out the window of my room in 
the Clarence – a trendy hotel partly-
owned by members of U2 – I knew the 
elegant neoclassical building just along 
the Liffey was the Four Courts, where 
the Irish civil war achieved its apotheosis 
of shot-and-shell. I understand how 
the history of what Bernard Shaw – one 
among many of Dublin’s famous literary 
progeny – ironically termed ‘John Bull’s 
other island’, has been encrypted in the 
city’s beautiful Georgian squares and its 
more modest Victorian terraces, yet this 
has never really helped me to understand 
where I was. And of course, I’ve read 
the books set in the city – from Joyce’s 
Ulysses to Roddy Doyle’s Paddy Clarke 
Ha-Ha-Ha, but in truth, I don’t think 
they’ve fully aided my comprehension 
either. I’ve approached Dublin by ferry 
from Holyhead – once on the Jonathan 
Swift, once on the Oscar Wilde – but while 
I marvelled at any metropolis that could 
be reached by such vessels, I still didn’t 

feel properly oriented. I’ve driven into 
Dublin from every angle – and taken the 
train there from its northern counterpart, 
Belfast, yet when it came to truly knowing 
the place, I don’t think this helped.

No, my Dublin revelation came on foot 
– on a long walk from the airport, down 
through the northwestern suburbs of 
Coolock and Raheny to the Clontarf Road, 
from which I took the causeway out to 
Bull Island. Yes, yes, it’s true: as I strode 
along, the salt-wind whipping my cheeks, 
I did think of the group of beefy young 
priests that Stephen Dedalus passes in the 
last revelatory scene of Joyce’s A Portrait 
of the Artist as a Young Man; and yes, I 
further confess, that once I was standing 
on Dollymount strand, and looking further 
north to the green dome of Howth Head, 
I did think of what Molly and Leopold 
Bloom got up to there when they were 
courting – and how the memory of it still 
excites Molly as she soliloquises herself 
to sleep in the final pages of Ulysses. But 
my understanding wasn’t literary – it was 
topographic: looking south, I could see the 
serried peaks of the Wicklow Mountains 
30 miles off – apprehend also the great 
sable scimitar-curve of Dublin Bay. I could 
make out the port of Dún Laoghaire in 
the distance, and before it the cranes and 
embankments of Dublin’s docks. I could 
see the spires and domes and burgeoning 
towers of the city centre – see how they 
were cradled in this great bowl of sea and 
bay and sky, and finally understanding 
was achieved. I thought to myself: you’re 
in Dublin, that’s where you are – and it’s 
beautiful, so very, very beautiful.

For Will Self, a true understanding of Dublin didn’t come from immersion in its literary output or history.  
His epiphany was more physical, as he discovered the city’s topographical splendour on a long walk

Dublin the beautiful

Paid for by

‘Here I was, my mother’s 
hand in mine, inching 
towards the Book of Kells’

W i l l  S e l f,  n o v e l i S t
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Target Market: the Culturally Curious in GB
The Culturally Curious choose their holiday destinations carefully, 
are independent active sightseers looking to visit new places. They 
want to expand their experience by exploring their destinations 
and their landscapes, history and culture. They love to delve deeper 
into the history of a location, crave unusual experiences, enjoy 
connecting with nature and wandering off the beaten track. They 
want to really get under the skin of the places they visit, meaning 
they want to go beyond the Top 10 To-Do’s. Most likely travelling as 
a couple or on their own.

Channels
The Culturally Curious consume media in a very traditional way. 
This campaign aims to increase awareness in Great Britain and get the Culturally Curious 
to discover Dublin by making them feel and experience an unexpected city through the 
following channels:

Out of Home: 6 Sheet and 48 sheet billboards and air pods will drive reach and frequency 
through high impact formats at rail stations, roadside, and pedestrian shopping districts, 
throughout Glasgow, Edinburgh, Birmingham, Manchester and Liverpool.

OOH executions – the description in the bracketed line expresses that moment of discovery 
– the ‘in between’.

51% of the Culturally Curious market in each of the five cities will view the executions.

WHAT INTERESTS THE 
CULTURALLY CURIOUS?

�	Food, Cookery, Visiting Historical 
Sites and Gardens, Travelling, 
Gardening and Classical Music 
Concerts are the topics that most 
resonate amongst the Culturally 
Curious audience.

�	27% of Culturally Curious take a 
holiday at least twice a year.

See theguardian.com/paid-for-content for GNM’s commercial content guidelines
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Dublin Airport “First Welcome”
Fáilte Ireland partnered with the Dublin Airport Authority and used imagery from the GB 
campaign with an added “Welcome to Dublin” message. As this campaign will be delivered 
internationally, we seized on an immediate opportunity to build on momentum and extend the 
campaign footprint, building unison for the Dublin message for our international visitors on 
arrival at Dublin Airport.

Displayed on aerpods throughout Terminal 1, Terminal 2 and on the exit billboard as you leave 
the airport. This is the first message visitors will see when then arrive. It will significantly help 
drive recognition and awareness of our core consumer message for Dublin.

Print Partnerships: The Guardian newspaper will work to strengthen engagement with the 
Dublin message through print and digital content, and print display. This combination offers 
significant reach and frequency and allows us to introduce Dublin in a number of ways, utilising 
the full portfolio of the Guardian & Observer supplements.

Readership: 6.3 million, 2.5 million are Culturally Curious

� Highly visual double page spreads in weekend titles

� Online Display on Digital Hub

� Digital Takeovers

Radio partnership: Classic FM Radio partnership has been established to deepen the 
understanding of the Dublin story. Our airtime presence includes weekend show sponsorship, 
live reads, branded spots, feature discussions, co-branded spots, and an off air digital hub 
which features a competition page to win a trip to Dublin for two people.

SOCIAL MEDIA

�	26% of the Culturally Curious 
are more likely to use mobile 
when searching for a holiday 
destination.

�	57% have a Facebook account, 
25% log on to their Facebook 
account more than once a 
day, and 24% actively notice 
advertising on Social Media. 



Activity
� 7 week always on sponsorship of Classic Weekend 1-3pm

� Co-branded content trails

� Bespoke Enhanced Digital Hub

� Weekly competition to encourage consistent engagement

� Radio spot campaign running in conjunction with partnership

Digital: Will drive engagement and further awareness. The assets 
built include standard and high impact formats which will appear 
on high affinity websites and environments as per target markets 
digital journey, all driving back to visitdublin.com.

These are full screen and fully interactive, appearing across 
premium environments and high interest sites with the Culturally 
Curious. These assets will all drive back to visitdublin.com

To see examples of these advertisements click below:

CLICK HERE CLICK HERE

Social: Activity is concentrated to Facebook, the most prevalent social channel utilised by 
our target. Social will drive engagement and web clicks through a number of post formats – 
gif, panorama carousel, and link posts.

Publicity: Working together, Fáilte Ireland & Tourism Ireland Great Britain publicity teams 
have pitched story ideas and a number of national and regional press from Great Britain will 
visit Dublin throughout the campaign.

CULTURALLY CURIOUS MEDIA 
CONSUMPTION

�	Culturally Curious spend in 
average 11 hours a week listening 
to radio and are 22% more likely 
to listen to radio than the total 
population

�	Culturally Curious index highly 
against Press (Newspapers), 
they’re 52% more likely 
to consume than the total 
population. 

Alexander Armstrong (Classic FM)

https://rbx3-assets.s3.amazonaws.com/preview/7677/preview.html
https://rbx3-assets.s3.amazonaws.com/preview/7679/preview.html


*We would like to thank the following companies 
for their generous support of this campaign:

Academy Plaza Hotel

Arlington O’Connell Bridge

Ashling Hotel Dublin

Barry’s Hotel

Belvedere Hotel

Best Western Skylon Hotel

Brooks Hotel

Buswells Hotel

The Camden Court Hotel

Carlton Dublin Airport Hotel

Cassidys Hotel

Central Hotel

Clarence Hotel

Clayton Hotel Ballsbridge

Clayton Hotel Cardiff Lane

Clayton Hotel Dublin Airport

Clayton Hotel Leopardstown

Conrad Dublin

Crowne Plaza Blanchardstown

The Dean

Fitzpatrick Castle

The Fitzwilliam Hotel

Fleet Street Hotel

Gate Hotel

The Gibson Hotel

Hilton Dublin

Hilton Dublin Airport

Hilton Dublin Kilmainham

Jurys Inn, Christchurch

King Sitric Guesthouse

Louis Fitzgerald Hotel

Maldron Hotel Newlands Cross

Maldron Hotel Parnell Square

Maldron Hotel Pearse Street

Maldron Hotel Smithfield

Maldron Hotel Tallaght

Maples House Hotel

The Marker Hotel

Merrion Hotel

Mespil Hotel

Parliament Hotel

Radisson Blu Hotel 
Dublin Airport

Radisson Blu St Helens

Redbank House Guesthouse

Russell Court Hotel

Talbot Hotel Stillorgan

Travelodge Stephens Green

The Westbury Hotel

White Sands Hotel

Aramark

Brown Thomas

Croke Park Stadium

Dublin Airport Authority

Dublin Branch of the IHF

Dublin Town

EPIC Ireland at The chq 
Building

Guinness Storehouse

Irish Ferries

Licensed Vintners Association

Restaurants Association 
of Ireland

Trinity College

* as at 15/12/16

For more information on this campaign, please contact:
Keelin Fagan
Head of Dublin
Fáilte Ireland
T: 01 8847124
M: 086 0493083
E: keelin.fagan@failteireland.ie

Key sponsors:

Fáilte Ireland

Dublin City Council

Fingal County Council

South Dublin County Council

Dublin Airport Authority
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