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40 Display the town’s best assets m - 3

o Is the town'’s stock of historic buildings
and attractions well presented?

o Is the public realm of good quality?

e Is the town'’s story easily revealed?

3. Satisty visitors’ basic needs

o Do visitors find it easy to orientate
themselves around the town?

o Do visitors find it easy and safe
to move around?

o Are visitors made feel welcome?

e Are car parks easy to find?

5. Stay longer, spend more

e Are there sufficient activities to
cater for target market groups?

o Is there a good range of quality shops,
bars and restaurants?
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your town ¢ Does the stock of accommodation cater
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. o Where are we now? ‘ *7+ Measuring success 7 7 = ©. Marketing and networking

Measure success under the following headings: £ | - ¢ Know your target market

e Visitor satisfaction I IF ~ \'f/ / . ) o Identify your unique selling proposition

What is the contribution of tourism to the
town’s economy?

e Local community satisfaction j ] . | o Have clear measurable targets

o Economic prosperity T o 0 I N\ o Ensure tourism and non-tourism

Does the town function as a tourism hub B, ° Environmental protection and R
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or attraction? : E,; b - hey) to reach the target market

What sorts of tourists visit the town?

What is the stock of the town'’s tourism
businesses and attractions?

Which stakeholders can make a difference o : e e 75 Ll Gl éf'-;""n'ﬁ e
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