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Overview of   
Social Media 

SOCIAL MEDIA FOR YOUR BUSINESS 



Introductions / Objectives 



My Objectives 

ÅEnsure that you leave to-day with a clear 

understanding of what social media is and how 

the most relevant tools can be used to promote 

your business. 

 



Agenda 

   Topic 
 

9.30   Introductions 

9.45   Overview of Social Media 

10.15   Facebook  

11.15   Break 

11.30   Facebook 

12.30    Twitter 

1.00   Lunch 

2.00   Twitter 

2.30       LinkedIn 

3.15   Blogging 

4.00   Review / Questions 



Thereõs a new game in town.. 



What is Social Mediaé 

Itôs technology that facilitates 

conversation 

 

Itôs content that gets attention 

 

Itôs people that engage 



Marketing 

Itõs not about this any more 



Thereõs a new toy also.. 



Trip Advisoré 



How do they find you? 



People searching for a Hotel 

ÅFind on Google 

ÅGo direct your website 

ÅThird party booking engines 

ÅReview sites (e.g. Trip Advisor) 

ÅTwitter,Facebook etc 

ÅArticles on other sites 



What are people searching on? 



Find you on Googleé 



Google Places.. 



Google Places 



Exercise  ð Google Places Research 

1. Check out businesses in your area 

2. What is good/bad about the listing 

3. What could you do to stand out 

4. Where are reviews coming from 



Google Places Tips 

ÅUse full description 

ÅPictures and Videos 

ÅReviews 

ÅLocal search optimisation 

ÅRegularly update 



Example website 



Find you on social media.. 



Twitter Search 
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Marketing 

67% more leads with a blog 
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Marketing 

Google is Going Socialé 

Facebook and Google own the web. 

 

Facebook is social 

 

Google is going social.. 

 

Is it a FAD?  They certainly donôt think soé. 
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Marketing 

Social Media Strategy 



1. Listen 

ÅWhere is my audience 

ÅWhat are they saying 

ÅWhat are they interested in 



Google Alerts 



Google Blog Search 



Twitter Search 



2. Define goals and objectives 

ÅIncrease revenue 

ÅIncrease traffic to the website 

ÅNetwork with influential people 

ÅForm relationships with journalists 
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3. Picking content.. 



Example Website Contenté 

ÅTestimonials, Reviews 

ÅWhatõs going on 

ÅLocal attractions etc 

ÅUser stories 

ÅPromotions etc. 



4. Decide on the tools 



5. Implementé 

ÅBranding on all tools where possible 

ÅContent plan for ongoing delivery of 

content 

ÅPolicy for responding to negative 

comments 

 



6. Measure results 

ÅGrowth in fans 

ÅInteractions 

ÅPurchases 

ÅReferrals  



Exercise.. 

What type of content can you deliver that 

will make people talk about you online, 

find you on Google,  get your content 

shared out on Facebook, acquire 

additional customers. 

Action Plan Action Plan 
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Facebook 

SOCIAL MEDIA FOR YOUR BUSINESS 

Version 1.0 



Introductions / Objectives 



My Objectives 

ÅEnsure that you leave to-day with a clear 

understanding of how you can use Facebook as 

an effective channel to grow your business 

ðUnderstand how people use it on a personal 

business 

ðUnderstand how it is used for business purposes. 

 



Facebook Statistics 

Å750 million active users 

ÅAverage person 130 friends 

ÅGreatest growing segment > 35 

ÅFacebook valued at 100 billion 



Facebook -- Whatõs the point? 

ÅSocial Commerce will be important 

ÅRecommendations is very important 

ÅA great source for referral traffic 

ÅGood for deals/promotions 

ÅGood for spreading the word 

ÅGet feedback about products/services 

ÅHuman voice to your brand 



Facebook Personal 



Personal Account 



Enter security check.. 



Finding friends.. 



Profile Informationé 



Loginé 



Facebook Newsfeed settings 



Exercise.. 

 

ÅSet up your personal account 



Become a fan of a business 



Unlike a pageé 



Facebook Wallé 

 

ÅUpdates you make 

ÅThings you do 

ðBecome a fan, comment on a picture, share a story 

ÅFriends that write on your wall 

 



Newsfeed 

 

ÅFor your eyes only 

ÅUpdates from friends and businesses 

ÅTwo views 

ðMost recent 

ðTop news 



Status update recent changes 



Sharing out and Interacting 

 

ÅWall and Newsfeed updates 

ÅVideo, Text, Question, Photo 

ÅComment, like and share 

ÅPoke, Messages 



Become a fan of a business 



Unlike a pageé 



Facebook Personal V Business 

Personal Business 

Profiles Pages 

Friends  

     Limited to 5000 

     Must be approved 

Fans  
     Unlimited 

     No approval required 

Private 
      

Public  

     Searchable on Google 

Updates 
     Come from the person 

     Only owner can post 

Updates 
     Come from the page 

     Can have multiple admins 



Sharing of information 

WALL

Posts Updates to Friends

WALL

Posts Updates to Fans

NEWS FEED
Appears on Personal News Feed

Personal Business

LIKE / SHARE / COMMENT



Types of Contenté 

ÅInformation ð Whatõs going on 

ÅInteraction ð Competition 

ÅTransactional ð Forms, shops 

ÅOffers 

ÅPersonal ð Stories, People, comments, 

questions etc. 



Company Page 



Create a Page 



Create a Page 



Enter Details 



Page created 


