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Email Marketing 

 

Version 1.0 

E-BUSINESS SUPPORTS 



Overall objective 

By the end of today you will have 

developed a clear email strategy, 

schedule and put together an 

email campaign for your business   
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Agenda 
 

 

EMAIL MARKETING 



Agenda ð Part 1 

ÅIntroduction & Objectives 

ÅCustomer Loyalty 

ÅWhy email? 

ÅImproving Engagement 

 

*Coffee Break  

 

 



Agenda ð Part 2 & 3 

ÅBuilding a Database 

ÅLegal Considerations  

ÅEmail Marketing Strategies  

*Lunch  

ÅTypes of Emails 

ÅEmail Systems 

ÅNewsweaver Demo and Build 
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Customer Loyalty 

EMAIL MARKETING 



 

 

How many new customers have you 

had in your property so far this 

year?  

 

 



Marketing & Loyalty  

 

 

 

 



New võs Repeat Exercise   

ÅNew customers 2011 
 

ÅRepeat customers 2011 
 

ÅMarketing budget % for new business 
 

ÅAve cost of a new customer  

 

 

 

*See Exercise 1 in the Workbook  



 

What specific marketing 

activity is directed towards 

previous customers?  
 

 



Marketing 

ÅYou shouldnõt need mass marketing activity to 

keep in touch with previous customers 

 

ÅUse cost effective ways of keeping in touch  

 

ÅSocial Media, SMS and Email are all options    
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Why use Email? 

EMAIL MARKETING 



Email is a ôpullõ communication 



An engaging medium & open to all 

 



Selling Tool 



Customer Retention 



Social Media Engagement 



Customer Surveys 



Value for Money 



Website Traffic 



Quick to set up and send 
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Improving Email 
Engagement 

EMAIL MARKETING 

*REF: Circulator Email Marketing Survey April 2011 
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Businesses Use of 
Email 

EMAIL MARKETING 



Å60% of Businesses do not personalise emails 

 

Å32% of bussinesses do not know what open rates they 

get 

 

Å35.6% of businesses do not know what click through 

rates they get 

 

Å73% of businesses do not track conversion rates  

Reporting & Tracking 

Source: Newsweaver 2011 



 

 

Å87% of businesses expect their email marketing budget 

to remain the same or increase in 2011 

 

Å72% of businesses described email ROI as excellent. 

With only Organic SEO scoring better. Source Econsultancy 2011 

Census 

 

 

 

ROI  



2011 Research 



2011 Research 



2011 Research 
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Customers Use of 
Email 

EMAIL MARKETING 



2011 Research 



2011 Research 



2011 Research 



2011 Research 
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Email Marketing 
Checklist 

EMAIL MARKETING 



Email Marketing Checklist  

Å  Branding  

Å Subject line 

Å Personalisation  

Å Frequency 

Å Length   

Å Content  

Å Privacy  

Å Images blocked 



Branding 



Branding 



Subject Lines ð Exercise  



Subject Lines 



Subject Lines 



Subject Lines 



Personalisation 



Personalisation 



Email Content 

ÅInteresting/Different 

  

ÅRelevant to audience 

 

ÅRelevant to time of year  

 

ÅEngaging (get me to do something!)  



Email Length  



Email Length 



Privacy 



Blocked Images 


