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Facebook Social Plugins 



Integrate with Social mediaé 



Like displayed on friends newsfeed 



Facebook comments 
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Facebook Applications 



Application Attributes 

ÅEasy to use 

ÅEasy to understand 

ÅViral components 

ÅQuick to load 

ÅAnalytics 



Application Permissions 



Page App 



Page App 



Facebook Promotion Guidelines 

Åhttp://www.facebook.com/promotions_g

uidelines.php 



Facebook Promotion Guidelines 

ÅMust run an application 

ÅMust specifically say that it has nothing to 

do with Facebook 

ÅCanõt reward people by using social 

actions (i.e. Share, Like) 

 



Twitter App 



Setting up YouTube app 



Involver YouTube app 



Involver YouTube app 



Exercise -- Installing apps.. 

ÅSet up a YouTube app 

 

ÅSet up a coupon app 
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Engaging with your fans 



Exerciseé 

ÅDiscuss the type of content that has 

worked for you and what has not worked. 

 

ÅWhat other type of content can you use? 



Create a routine.. 

ÅTrivia day about your business/area etc 

ÅMonday Humour 

ÅThursday is promotion day 

ÅFollow Friday ð promote other pages 

ÅFan of the week 

ÅUpdate your page often 



Page Reviews.. 

a) Review: 

www.facebook.com/honda 

 

b) Review:  

www.facebook.com/Fitzwiltonhotelwaterford 

     

http://www.facebook.com/honda
http://www.facebook.com/Fitzwiltonhotelwaterford
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Facebook Analytics 



Stats on posts.. 



General Statistics 



Active users 

ÅVisit your page 

ÅPublish to your newsfeed 

ÅUsers that liked a story 

ÅUsers that commented on a story 

 



Post views 

ÅA post view is an impression 

ðContent is displayed on a newsfeed 

ðContent is shared 

ðContent is viewed on the pageõs wall 



A mention 

ÅTagging a page in an update 

ðGets displayed on the wall of the 

person/page mentioned 

ðFriends get to see it 

ðMention includes a hyperlink 



Explanation.. 

ÅMonthly Active users ð unique users view 

or interact with content 

ÅPost views ð total post views not unique 

ÅFeedback ð interaction on the content 

 



What to check for.. 

ÅThe growth of likes 

ÅDaily / Weekly Active users 

ÅInteractions 

ðWhat newsfeed item worked? 

 



Whatõs your page like? 

Åwww.edgerankchecker.com 

Åwww.facebook.grader.com 

ÅCommunity health score momentus media 

 

http://www.facebook.grader.com
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Twitter 

SOCIAL MEDIA FOR YOUR BUSINESS 

Version 1.0 



What is twitteré 

   A tool for sharing with people what 

you are doing now in 140 characters 

or lessé 

 

   Tip: Only use 125 characters. 

Slide Á 31 



Why use twitter? 

Slide Á 32 



1.  Journalists and influencers 



2. Latest news 

Slide Á 34 



3. Get business.. 

Slide Á 35 



4. Get ideas.. 

Slide Á 36 



5. Networké 

Slide Á 37 



6. Promote your business 

ÅLast minute offers 

ÅDiscount deals 

ÅRestricted to twitter followers 

ÅMeeting rooms 

ÅEvents you are running 
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Ian Cleary 

Creating an Account 



Create & Configure your Twitter Account 



Communicating using Tweets 

Who is 

sending it 

Where it is 

sent from 

The Tweet 



Twitter ð Communicating 

üSend a Tweet 

üRetweet (send on a tweet) 

üTweet Content :  

ÁHash Tag 

ÁTweet Content: Short Url 



Types of Tweets 

Simple Tweet to 

ALL followers 

Direct Message 

to a specific 

follower 

Mention a 

follower in your 

reply 



Types of Tweets 



Hash Tags 

Hash tag 

Groups related 

content 



Hash Tag for The Dublin Web Summit 



Short URL 

Short URL using 

www.bit.ly Original  

full length URL 



Finding Followers 



Using the Twitter directory òWefollowó 



Look at other followers 



Listorius 



Find in Twitter 



Twitter Tools 



Search.twitter.com 


