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DIGITAL MARKETING STRATEGY 



Twitter 

ÅIs described as a micro blog, where you must 

get your point across in 140 characters! 

ÅIt has been made into a mega success by 

celebrities like Jonathan Ross and Aston 

Kutcher 

ÅBusiness have embraced Twitter, and some are 

using it very successfully 

 



Twitter uses 

ÅBuilding an ôexpertõ profile 

 

ÅBuilding a brand personality  

 

ÅReaching out to an international audience  

 

ÅDealing with customer queries and complaints 

 

 



Twitter uses 

ÅKeeping customers aware of product or price 
changes/updates  

 

ÅDriving loyalty 

 

ÅPromoting your USP 

 

ÅGiving your customers ôliveõ information 















Targets & Measurement  

Twitter is harder to set targets and measure  

results from. However here are a few things you  

can look at:  

 

Å Number of followers 

Å Number of clickthroughs to your site  

Å Number of direct messages  

Å Sign ups to your newsletter/loyalty programme 

Å Direct sales 



Social Media Links 













Top Tips 

ÅLook at the placement of your Social Media 

links  

ÅMake sure they are visible on every page 

ÅBring in live feeds if you can, but keep them 

short  

ÅGreat content for your ôNewsõ page  

ÅEasier to keep up to date than a blog  
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LinkedIn 

ÅIs generally a business to business marketing 

and networking tool 

ÅFirst impressions last ð spend time on creating 

your profile 

ÅItõs about relationships ð not direct sales 



LinkedIn 

ÅGreat for keeping in touch with business 

contacts old and new  

ÅUpdate your profile regularly 

ÅUse to reach out internationally 

ÅJoin relevant groups to build your network 



LinkedIn 

ÅNetworking 

ÅKeeping in touch with old contacts 

ÅFinding old contacts 

ÅRecruitment 

ÅSharing information 

ÅAsking questions 

ÅGiving and receiving referrals  



LinkedIn 

ÅAll senior managers and anyone invovled in Sales 

should have a LinkedIn page 

ÅAs soon as you meet a corporate customer or contact 

check if they are on LinkedIn 

ÅKeep the management profiles consistent  

ÅEnsure each profile has a photo 

ÅJoin relevant groups  



LinkedIn 

Key steps: 

ÅJoin 

ÅConnect  

ÅGroup 

ÅInteract 

ÅUpdate 

ÅAsk & Answer 

ÅLink (other activities)  



Profile page 



Exercise 

1. Log on to LinkedIn  

 

2. Critically review your own LinkedIn profile and 

identify the key changes/additions you need 

to make 

 

3. Critically review the profile of person next to 

you & share feedback 
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Social Media Summary  
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Social Media will help you toé 

ÅBuild a brand 

ÅCreate ôviralõ marketing campaigns  

ÅEngage directly with your customers 

ÅConnect with personal and business contacts  

ÅRespond to customer queries/complaints 

ÅManage PR stories 

ÅRecruit staff 

ÅGet referrals from people who have used your business 



Social Media  

ÅHave a strategy for each Social Networking campaign/site  

ÅPick your social media spokesperson carefully 

ÅMake sure they are briefed to know what they are allowed to say 

or not to say 

ÅHave a back up plan if something goes wrong 

ÅMonitor what your social media person is doing or saying 

ÅReview your campaigns regularly 

ÅDonõt allow the volume of information you receive to slow you 

down 
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New Trends 
  Location Based Tools &  

Group Selling 
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Location Based Tools  

ÅClaim your page  

 

ÅOr set one up   

 

ÅUpdate with the correct information  

 

ÅKeep an eye on check-ins  




