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Where it all began in 2000 



user contributions 
every minute 

unique monthly visitors* 

million  

reviews and opinions 

million 

*Source: Google Analytics, average monthly unique users, Q3 2014; does not include traffic to daodao.com 

TripAdvisor members 

million  

http://www.daodao.com/


people view TripAdvisor content on sites other than 
TripAdvisor each month  



TripAdvisor: Strong and growing 
audience 

150M+ 
app downloads 

82 
city guides 

22 
languages 

In Q2 2014, TripAdvisor 

averaged more than 140 million 

unique monthly visitors on 

mobile. 

Nearly 

50% 
of total traffic 

Source: TripAdvisor log files. Downloads include TripAdvisor, City Guides, Jetsetter, Gate Guru and City Guru apps 

Traffic includes tablet and phone 



Reach potential guests worldwide 

America www.tripadvisor.com Italy www.tripadvisor.it 

Argentina www.tripadvisor.com.ar Japan www.tripadvisor.jp 

Australia www.tripadvisor.com.au Korea www.tripadvisor.co.kr 

Brasil www.tripadvisor.com.br Malaysia www.tripadvisor.com.my 

Canada www.tripadvisor.ca Mexico www.tripadvisor.com.mx 

China www.daodao.com Norway no.tripadvisor.com 

Denmark www.tripadvisor.dk Poland pl.tripadvisor.com 

Egypt www.tripadvisor.com.eg Russia www.tripadvisor.ru 

France www.tripadvisor.fr Singapore www.tripadvisor.com.sg 

Germany www.tripadvisor.de Spain www.tripadvisor.es 

Greece www.tripadvisor.com.gr Sweden www.tripadvisor.se 

Holland nl.tripadvisor.com Taiwan www.tripadvisor.tw 

India www.tripadvisor.in Thailand th.tripadvisor.com 

Indonesia www.tripadvisor.co.id Turkey www.tripadvisor.com.tr 

Ireland www.tripadvisor.ie UK www.tripadvisor.co.uk 

Every property appears on 44 domains and in 26 languages 
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Reach potential guests worldwide  

Percentage of traffic (comScore, August 2014) 

Europe 44% Latin America 9% 

North America 39% Middle East 

& Africa 
4% 

APAC 22% 



Unique monthly users - Europe 
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Booking.com

TripAdvisor Media Group

TripAdvisor

Trivago Sites

Expedia

Ryanair

eDreams

Hotels.com

Skyscanner Sites

HolidayCheck

EasyJet

Opodo

Lastminute

Air France-KLM Group

Airbnb

Zoover Sites

Kayak.com

Thomson

Accor

Late Rooms

Routard

British Airways

Thomas Cook

Travel Zoo

Europcar

TripAdvisor Media Group 

TripAdvisor 

Source: comScore Media Metrix for TripAdvisor Sites, worldwide, August 2014 



5% 5% 

12% 

30% 

48% 

1 2 3 4 5

TripAdvisor reviews are largely positive 

Average Score is 4.12 
Percentage of all ratings, January 2014 



Respondents are most likely 

to focus on recent reviews to 

get the freshest perspective 

Globally, half of TripAdvisor 

users reference TripAdvisor 

reviews before booking a hotel 
80% read at least 6-12 reviews 

before making a decision 

 

Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. December 2013.  



At least  

once a week 

12%  

More than  

once a week 

26%  

A few times  

a month 

29%  

How often survey respondents use 

TripAdvisor 

Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. December 2013.  



More than 80% of TripAdvisor travellers feel that  

TripAdvisor reviews help them  

feel more confident in their  

travel decisions and  

have a better trip 

Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. December 2013.  



Why are reviews important? 

of global travellers say reviews are 

influential when choosing where to book 89% 

of global hoteliers say reviews are 

influential in generating bookings 96% 
Source: TripBarometer by TripAdvisor, April 2014 

 * Data was collected February – March 2014, based on an online survey of 10,370 representatives from accommodations in the TripAdvisor database, weighted equally by country, and 50,637 TripAdvisor website users and Ipsos online 

panelists who have researched their travel plans online in the last year, weighted to the known profile of the online population. Further details can be found in the TripBarometer global report.  



TAKE CONTROL 



Do Online Reviews Impact Booking? 

of global travellers say their 
booking decisions are impacted 

by online reviews 

of global hotels say 
reviews are important for 

bookings 

93%  96%  

The TripBarometer by TripAdvisor is based upon an online survey conducted in Dec. 2012 – Jan. 2013. A total of 35,042 people participated in the online survey from 26 countries spanning 7 
regions. The sample is made up of 15,595 consumers and 19,447 businesses, making it the world’s largest combined accommodation and traveler survey. 



www.tripadvisor.co.uk/Owners 

Step 1 
Search for and find your property. 

Step 2 

Fill in details and sign in. 

Register in TripAdvisor Management 
Centre 

http://www.tripadvisor.com/Owners


Take control of your reputation on 
TripAdvisor 

• Encourage and respond to 
reviews 

• Manage your TripAdvisor 
page 

• Download free widgets to 
add to your website and 
Facebook page 

• Properties with stronger 
reputations across all 
channels perform better 
overall* 

• Properties that increase 
their review score by 1 
point on OTA channels 
could increase prices by 
about 11.2% and still 
maintain the same 
occupancy rates* 

The Management Center 

* Source: “The Impact of Social Media on Lodging Performance.” Chris K. Anderson, The 

Center for Hospitality Research. Cornell University. December 2012.  



EMBRACE 
FEEDBACK 



Management Responses: Best 
Practices 

1. Sign up for review notification emails 

2. Read our guidelines 

3. Respond promptly 

4. Say “thank you”  

5. Be original in reply 

6. Highlight positives 

7. Address specific complaints 

8. Be polite and professional 
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Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. September 2012.  

Management Responses influence traveler decisions 

21 
21 

of respondents say an 

appropriate management 

response to a bad review 

improves my impression of 

the hotel. 

84%  
of respondents say seeing a 

hotel management 

response to reviews makes 

me believe that it cares 

more about its guests. 

78%  



Management Responses: Best 
Practices 

1. Sign up for review notification emails 

2. Read our guidelines 

3. Respond promptly 

4. Say “thank you”  

5. Be original in reply 

6. Highlight positives 

7. Address specific complaints 

8. Be polite and professional 
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NEW! TripAdvisor Insights 
www.TripAdvisor.co.uk/TripAdvisorInsights 

2
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NEW! Big Photo display 
Showcase your property 

• Photo-centric page layout engages potential guests 

• Easy upload process 

• Big Photo must be at least 1024 x 340 pixels 

• Image can be updated regularly to provide travellers with fresh content 



NEW! Review Express 
Easier than ever to ask guests to write a review on TripAdvisor! 

• Engage with guests 

after they have stayed 

to encourage valuable 

feedback for your 

business 

 

• Use customisable 

templates to easily 

email recent guests 

 

• Use campaign 

dashboard to monitor 

incoming reviews and 

optimise campaigns 

 

• It’s FREE! 



TripConnectTM Instant Booking 
How travelers book directly on TripAdvisor 
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The “Book on TripAdvisor” Button 
Every button appearance = 1 traveler view 
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Cost-Per-Click Advertising 
Bottom two buttons are exclusively CPC 

28 



Instant Booking 
Top placement gets majority of clicks 
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Instant Booking – Booking Process 



Instant Booking – Booking Process 



Instant Booking – Booking Process 



Thank You! 


