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Workshop Content

* Developing a Marketing Action Plan for your online
marketing activities

 Branding — the starting point
 Building an inspirational website that works

« Effective content; text, image, video, PDF, blog,
social media feed

« How to make search engines like Google work for your
festival

« Online advertising and ‘pay per click’

« Social Media

 Email Marketing; data, design, test, send

« Analytics; using online metrics to track performance



Your Marketing Action Plan
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e Data: Who are our customers? Do you understand the needs of different market
segments?

e Data: Your customer database — analyse and review.

o Offline Marketing activities (partnership activities, TV, radio, magazines,
newspapers, PR, leaflets, brochures, cards, direct mail, billboard, etc)

 Online Marketing activities (website, mobile web, SMS, Email, Social Media,
Pay per click, Online ads, Online PR, Search Engine Optimisation, Blogging,
Vlogging, etc)

e Monitor performance of each, evaluate and conclude
e Marketing Budget, Timetable and Training Needs
o Responsibilities (Pre, during and post event)

Planning for success

e MAP is part of Strategic Plan
e Brief background / history

o Data: Marketing tracking information
from previous events — do you have?




Branding events

“A brand is all about communicating the reputation of
your event - its ‘personality’.”

What personality does your website communicate for example?

« Exciting and innovative? +

« Bland and unexciting? **W
* Friendly and personal? KILLARNEY Ay
* Cheap and amateurish? SUMMERFEST

Successful branding is about promoting your strengths. Start by thinking
about what makes your event stand out and what your core beliefs are.

Review customer comments from previous events, as you want to reflect the
positive themes that are mentioned again and again.

Your branding will encompass your logo, the colours and fonts you use, the
style of copy you write and the style of images and video your use — even
the ‘tone’ of your social media activity.



What makes a good event website?

A good event website Is one that:
Clearly says What, When & Where it is

Meets your objectives

|s easy to update

|s easy to find online

|s easy to use / book

Is well laid out

|s engaging

|s quick to download

Is legally compliant

Is up to date / accurate
Adapts to the time of year

3FAuQust-2'Se tember 2012

Lets consider some examples:




Effective website design

The ideal homepage has some of the following features:

Bold branding

Strong, engaging imagery
Video

Movement

Easy to use search function
Design reflecting quality / USPs
Design reflecting core markets

Prominent, prioritised ‘call to
actions’

Prominent booking function
Prominent telephone number
Strong header & summary text
|diot proof navigation

Accolades / PR coverage
Skype facility

‘Print this page’ option

Forward page to a friend option

Email address / mobile no.
collection

PDF brochures / flip brochure
option

Bookmark & share option

Social Media embedded / linked
Blog

Archive

Sitemap



Updating your website

Content Management Systems (CMS)

Core functions: add/delete pages, amend text, add links, change
Images, add video clips, embed maps and social medla control
SEO (pagenames, alt tags, meda-data, etc)

« Simple editor, e.g. Cushy CMS
« Software, e.g. Adobe Contribute
* Blogging CMS, e.g. Wordpress
* Open Source CMS, e.g. Joomla!

- Plug-ins
- Requesting a CMS is an important part of website tender
document / process



Developing website content

Moving around your website should be
easy — we call this “navigation”.

Step 1. Plan out your navigation ‘buttons’ by
using a simple spreadsheet

K8 v I

A B C D E F G H
1 Home Programme Buy Tickets Donate Community Venues Exhibitions Contact Us
2 Arts Swaldale
3 Music Arkengarthdale
4 Farming Richmond
5 Wensleydale
6 Hawes
7

Step 2: Write text content for each page and
source suitable pictures, video, etc

programme & tickets
supporting the Festival

community

director’s report
media links

exhibitions

gift vouchers

The Swaledale Festival - music, a

For The Guardian and the Daily Tel
Post it's "the perfect mamage of loca
back! Join them in 2012, and discov
Drop in for a day or more. Stay loc
driving tours, friendly stone-built willa
the sound of streams and curlews e
indvidually ticketed and spraad over |

Not on our mailing list? Send your

2012 FES®

Donate (@) JustGiving

Demonstration




Manipulating your photos

Practical session!
 Irfanview — free download

« Crop
 Resize

« Redeye
« Effects

e Save

« Batch process



PDFs & Video

« PDFS - printable and index-able by
search engines

* Video — simple video slide-shows of
excellent images using windows live
movie maker (free download)

* Video — plan out carefully, execute,
upload (YouTube, Facebook, own site)
O Tube T o S it || e e i

Galway International Rally 2010 (Flyin Finn Motorsport)
Finnwre 76 vioeos = Subscrite
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Cerry Malion,
Galway Comed




Blogs & Social Feeds

Blog — A journal for your event to

which you can add all sorts of o —
interesting content. Others can B OusL N
subscribe to your posts and
comment

. BLOG ] £ check n competton winner will be

it's easy and only takes a minute announced at 2Zpm today’ all ihe names are going
Your blog. Share your thoughts, photos and into & hat now o T " =
e With your friends and the werd Learn more: intc & hat now an ¥ac is the prize
Take a quick tour
vatch a video tutorial X aaas A T3 - Wi Tya110D o Sipr
Easy to use. It's easy to post text, photos . eatures we are now on Day 10/ co/7zaU0 sy of our
4 ;I and videos from the web or y o p Read Bt 2 B)iff retrospect
Blogs of Note
w Tocug sidgosap b The Hous of Marrakesh bito It co/bpu1bVIP #idff Awards, Thank You's
and a Survey

You can vote for your favourte photos from 2JDFF

Social feeds — usually Facebook
and / or Twitter. Your ‘wall’ content s bnerinadies
gets pulled through to an area on o it 1 <o 1 1o

your website.




Getting found in Google

Key steps to improving your position in Google:

Step 1.

Step 2:

Step 3:

Step 4:

Step 5:

Step 6:

Step 7:

Write down the ‘priority search phrases’ you'd like to be found in Google
for

Include those search phrases in the text on your website

Write a header (H1 tag) which also incorporating your most important
search phrases

Write your meta-tags (title, keywords, description) incorporating your most
important search phrases

Generate a site map which will ensure Google finds each page on your
website

Ask other people and businesses to link to your website (these are called
‘inbound’ links) — this process never stops!

Keep updating your website on an ongoing basis



1. Choosing your search
phrases

https://adwords.google.com/select/KeywordToolExternal

Keyword ideas Sign in with your AdWords login information to see the full set of ideas for this search

Downiocad ~
Keyword Competition Global Monthly Searches
marathons ireland @ 1,900
half marathon ireland (=Y 1,300
] 10kruns ireland @ 260
F 10k run ireland @ 320
running races ireland @ 320
running events ireland (=Y 390
10k ireland (=) - 1,000
marathon ireland =Y 4,400
7] half marathons ireland (51 720
F running ireland (=] 6,600
oritish 10k run (=Y 1.900
run to the beat half marathon & 590
celebrities running marathon (&Y 880
asics 10k run =Y 590



The optimisation process

Step 2: Adding search phrases to your copy

Your key search phrases should be added to your copy so when
scanning it, Google will believe the page to be relevant to the
customer’s search

The search phrases should not account for any more than 10% of
the total copy used on the site. This is called keyword density.

I n th iS exam ple, the Full Steam Ahead for FLIL Safety Direct = International
WOrdS h |g h I |g hted are with the FIJI0 Safety Direct international fast approaching, the

village of Oranmore is prepanng for an action packed first weekend in February.
Preparations are progressing at a frantic pace with the date for the offiaal launch

‘ G a IWay I nte rn ati O n al to be announced shortly. As a result of the severe flooding that hit south

before the Christmas, officals have been busy over the festive period
) putting the finishing touches to route revisions and revised road dosing
R a I Iy 2 O 1 O applications in preparation for the big event.
The one thing that is for certan is that the village of Oranmore will be alive and
- . kicking for the weekend. Friday night’s ceremonial start will take place in the
P rl 0 r I ty Se arC h p h raS eS heart of the village, while centralised service on both the Samrdav and Sundav
will take place in the Oran Precast grounds. Sunday evening will see the winning
carews retum to Oranmore village for the finish ramp ceremony.
n eed tO be Carefu I Iy Top entrants so far for the opening round of the Irish Tarmac Championship are
Tim Mc Nulty and David Moynshan, in their Subaru 5128, Summer
. winners Kevin Barrett and Sean Mullally in their S11 and local aew 1) Fleming and
Wove Nl nto th e text David Hogan in another Subaru, while massive interest will be focused on multi
. award-winning Craig Breen, who will give the brand new Ford Fiesta S2000 its
World debut on tarmac. This new car is the most important to be developed by M
-Sport in recent years as it will form the basis of the works Ford WRC challenger
for 2011.
The new Citroen Racing challenge is proving to be very popular with competitors,
The series, which consists entirely of Citroen C2 R2s, is one of the premier single-

make senes in the country. The entry is headed by 2009 British C2
champion, Martin McCormack.

Theo andii Feniim A anbeanba insdiida facasas anbicnal Moo M dhamaice Alea M



The optimisation process

Step 3: Write an appropriate header

« The header or <h> tags in your website text should contain your key
search phrases, e.qg.

| R D ——————— N S S S
Home | About | Tournament 2010 | News | Media | Contact Us | Drom Facility |

"The Umbro Galway Cup is a tremendous tournament. It provides excellent competition in an ideal
environment. I can fully recommend the Umbro Galway Cup.” - Huw Jennings, Academy Director -
Fulham FC.

The Umbro Galway Cup
& N (11{}

* In this example, what key search phrases could have been prioritised?

« Sub-headers can also be used, but must have context (not be completely
irrelevant to the surrounding text).



The optimisation process

Step 4. Write your Meta-Tags, incorporating priority

search phrases
« Title, keywords, description

* Look at meta-tags of sites that are doing well. To do this go to their website and choose ‘source
from the ‘view’ menu. They’re usually in the code at the top of the page.

« Title tag: most important and should be around 10 words, e.g.

<title>Music festival Ireland | Traditional Irish Music Events Galway | Cooley Collins
Traditional Music festival</title>

+ Keywords tag: keep simple and specific to main search phrases, e.g.

<meta name="keywords" content=“Cooley Collins | Galway Music festival | Music events
Ireland | Traditional Irish Music* >

« Description tag: keep simple and to around 20 words, adding in search phrases but making sure it
still reads ok e.g.

<meta name="description" content="Cooley Collins Traditional Irish Music festival is a 3 day
event in Galway, Ireland, celebrating everything that’s great about traditional Irish music. Welcoming
locals and visitors from across the globe.“>

*  Make sure the tags are different for each page on the website — always try and relate them to the
content of that page. Remember, once they're done, they're done!!



The optimisation process

Step 5: Creating a sitemap in XML

XML sitemaps allow Google to easily find all of the pages on your
website.

Go to www.xml-sitemaps.com and download the sitemap for your
site.

Add this to the root directory of your website files.

Initial website address

http://www.joginthebog.ie/

m/download/www.joginthebog.ie/sitemap.xmi (2.65Kb)

http:/ /www.xmi-sitemaps.com/downioad/www.joginthebog.ie/sitemap.xmi.gz (0.37Kb)

hl
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ﬁal-f
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%
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g
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3
g

- vitem
" | None
= ’
¥'S response — http: / /vwww.xmi-sitemaps.com/download/www.joginthebog.ie/ror.xmi (8.81Kb)
= ime: -04-21 18:00:0

None =] http: / /wowew.xmi-sitemaps.com/download /wivew. joginthebog.ie/sitemap.htmi (5.58Kb)

generator now!

http:/ /www.xmi-sitemaps.com/download/www.joginthebog.ie/urllist.txt (1.38Kb)



http://www.xml-sitemaps.com/
http://www.xml-sitemaps.com/
http://www.xml-sitemaps.com/

Link building to success

Step 6: Link Building - proactively generating links to your
website from other popular, relevant websites

Link building is a crucial, but often ignored
part of the search engine optimisation process

All of the previous hard work can mean
nothing without building these inbound links to
your site

Website traffic via these links (people clicking
through) can account for over 50% of traffic to
your website

The links can offer the added bonus of
boosting your position in Google for key
search phrases




Link building to success

a) Review your

current links BACKLINK
e Goto WATCH'

www.backlinkwatch.com

* Close pop-up box and
enter website address i

Affiliate programs Links From PR9 Sites

1 ¢ 1000 visitors GUARANTEED @ Alinks fo Buy 4% PR3+ Backlinks
e Click on the Check s 1000 Backlinks for §9.99 e
Ome Way Links Sue 100 PR One-Way Lks @ o)ty peep Links

baCkI I n kS, bUttOn 1,000 BackBnks for 210 .v;;b Hosting Reviews
(avoiding adverts!)
M Way Links @ $50

« All of the links found by B -

this website will be
displayed below s



Link building to success

b) Review competitors’ links

+ Do the same as the previous BACKLINK
slide, using your WA.TCH'

competitor’'s website
address

* Click through to the sites
you think you could get e B

l_ d dras 1,000 Backlinks for §9,99
ISte on Ome Way Links Sur 109 PR3= One-Way Lnki @ o551y peep Links

31,000 BackBnks for 210 Web Hosting Reviews

 Ask them for a free link or
find out about advertising S

C Sts Check Backdinks ncs
Trpe JRL of pour wabalte 10 ot compiate detalled
formetian sdcut guaity and quanity of backinks pointing

10 your metaite



Link building to success

c) Reciprocal links

Getting one-way inbound links can
often be difficult, as you looking for
something for nothing!

Often you’ll need to add a link to
your site in a sort of swapping deal.
Just try to make sure they have a
higher pagerank than you before
you contact them.

Obviously you’ll need some sort of
links’ page. This can often be pretty
well hidden on your home page, so
Google finds it, but customers don’t
see it easily.




Link building to success

d) Get links from directories

» Good option, as there is usually no need to link back to them.
« Can be global, national, regional or local.

* Avoid pure link ‘farms’, as they can damage your rating.

» Go for travel-related ones if possible.

li!ﬁilﬁliil opeh et tiry proyoct

Search gabway eveats
Open Directory Categories (1 4o 4)

1 Sperts: Gaelic: Ovganuatioas: Irelasd: Galwar 40 marches)

2 Regnnalk Earcpe: lpeland: Gabray: Localitios: Galway City: Bevaess 30d Ecosomy 7))
5 Regwork Darcge) lrchand Gabway: Recreation sad Spores 4y

4 Regiosak Esrcpe: leelapd: Gabeay: Beyinens 308 Ecopomy 10)

£ Regworl Farope: Irecland Galway: Locaboes: Galway Ciev: Travel and Tourmm (&)

Open Digectory Sites (1-20 of 304)

I Galway GAA® . Foomall and Harleg & Galway  Costaes fnres, sews., resalty
- Mg www pormmanager A 13 pip T coemD ol T Tdoportd® [ Acind  ulS &dgulpape™ i weridW 809 Jpoen Goull Orrrmmnn il Oaen 8

s Conferrn (rfn e N1 Haha- M lhca ommadaton, mmuim (.M ahqw\mo\outmmxndahutm

~ g e anapel -\v.)!- peanon_ren ioal conferene i Forrema' Byrvoe Mrelaed vy Lo Noc e

3 Galway Motor Chb - Detals lra‘v uhbsnﬂnlz\‘tn Wi pewy rxrﬁr ybotu sctes for begmaens and mry Sormm

N e W e ek ) - f;_» P . 7o sAve e pe

-

4 Galway Comty & Cay En‘nwrf:iu.i Advce, p-ﬂdd:nmelouﬂwojcwbanw\mdncahn exchudeg ooline tools md ki % comwn

&P wew palvpenrpeis w 2igronal Tarope Dolowd Gale

S Galway oy O!vngudrd &umu(&m ho& toute, puen!mk
L3 2 \vng.\ » Lagoons’ Karg . s 5




Link building to success

e) Articles and Press releases

« Good option, as there is usually no need to link back to
them.

« Hundreds of online PR sites are available.
« Can add ‘keywords’ or search tags to each article submitted

« Usually free of charge and can have a strong influence on

Google Free Press Release

WOME  PRSIRVICE TOOULSATIPS CONTACTUS  Submit Press Release

CROACK UINKS: Anal tamment

Example of PR article
written from a general

Galway International Oyster Festival, 24th September- 27th September 2009

perspective, then linked to m e e S e e

at the bottom using key S —

search phrases and tags. o A estemtee 2,200 | SUbMIIt press releases

Listed on www.free-press- e e e e | RN, Wired Tovtor

release.com. e | Lates Exchusive ews Rolasse
,,,,,,,,,,,,,,,, % gorge on | E TS Moorngs Mew Base at Saba Rock B




Link building to success

f) ‘Paid for’ links

Sometimes it's not enough to use free resources and there are plenty of

sites who'd like your cash.

Many have free ‘entry level’ adverts, then charge for ‘enhanced entries’.

When considering paying for an

entry, always consider:

« can the site be easily found for
your key search phrases?

* is a customer ever likely to find
your weblink and click through to
your website?

* is there a time-limited free trial
option?

» do you have access to web stats
to monitor the number of people
who have clicked through?

* Towns /Viages
A o

EEC >
[ A

Home Advertise Contact Us

A large county divided into two contrasting
regions by the expanse o f Lough Cornb,

To the west, lying between the lake and the Aandc is
Connemara - 3 region of superd sCenéc grandeur
dominated by the rocky mountain range known as the

,_
»
3
n

eal

fitag
Ingustry
sure

Twelve Bens. A great many of the inhabditants are lrish



Google Adwords

Key highlights of Adwords

* It's Free to set up, then you ‘pay per click’. i

* You choose the search phrases you want your ADWORDS BELOW
ads to appear for. They appear at the top and to
the right hand side of the organic listings in ot e divos  EMLES S
Google (depending on the search phrase used). ===

Eco Film Festivals

* You can direct people to specific pages on your s
site and you write the ad content (limited space) @™

antal film fostival st
yuen (lms scresns 3

* You can set a maximum daily budget to ensure ’F' ey
you don’t overspend. s iy W —

* You can turn it on and off at any point - e o

Adwords will send you clicks, but your website has o s _Fm '. |

to convert them to a booking — is it good enough "

yet?



Email Marketing

Remind customers of your
festival / events

Promote new dates or
venues / locations

Invite feedback / research

Personalised
communication between
you and customer

Reassurance that you are
‘contactable’

Message Add-Ins

) i 3 P . 0. & ts & 1 Y J
& **w-' e x ] : & D & Sate Lists '

Reéply Reply Forward Delete Moveto Creste Other Block Categorize Follow Mark 32
to Al Folder~ Rule Actions~ Sender » Up~ Unread
Respond Agtions Junk E-mail

From: customer.services Sticketmaster.co.uk
To nfo@stategctourism.com

Ce

Subject: Ticket Confirmation

Thank you for purchasing bickets on Ticketmaster

Your order number for this purchase is 24.59228/UKS

Thank you for buying your tickets from Ticketmaster and choosing TicketFast{tm) as your delivery option
*TicketFast delivers your tickets via emasdl, you print them out! For a tutorial on how TicketFast(im) works, click here
This emall is for confirmation ONLY and cannot be used for entry

" YOU WILL RECEIVE A SEPARATE EMAIL WITH YOUR TICKETS ATTACHED ™

A Fing
- Relate

o Select

If you hava not received another email with your tickets attached (as a POF file) after 43 hours, please contact Customer Sarvice

You purchased 2 tickets to

Keane

Metro Radio Arena, Newcastie Upon Tyne, UK

Tue & Mar 2007, 18:00

Seat location: section BK 203, row R, seats 225.224
Total Charge: £56.05



Email marketing

eNewsletters :

e Cheaper to produce than e T
printed equivalent

e Faster to produce, so can have - 3«;;

more frequent publlcat|ons and . ..
therefore more up-to-date

content
. Jane Tomlinson
e \Web-enabled, so can provide e

Imk-throughs to your website,

booking facilities, other

attractions e T e o ot ok
o Reinforces and pPromOtEs YOU o e e e e

10K are definitely open for registration, chick on the inks below 1o enter

b ra n d I ng Enter Pennine Lancashire 10K

Enter Hull 10K

e (Can be developed in @ number = el
of different formats
concurrently

O w
23 ¥

Best wishes

The Events Team



Email — factors to consider

To view this newsletter in your web browser

Aims [TOMA]
Loyalty v direct bookings

Revelving Gallery

FRIDAY 9TH - SUNDAY 11TH APRIL 2010 « 3 X messages, prioritise
* Personalised
Dear Gary Lowthian o Branded
Revolving Gallery invite you to their next exhibition. This will take place from Friday 9th April to ¢ Visua”y diStinCtive

Sunday 11th April at Gray's Court. Join us as we showcase our 'Spring Collection’ featuring 6
professional artists - all varying in styles, subjects and compositions

Clear objective

Call to action?

Subject line

Engaging & relevant content
Snappy text

Track stats and improve

This impressive line up includes a selection of works by Andrew Crane, Eva Bauer, Jacob de
Graaf, Natalie Bell, Nathan Chenery and Nikola Orpen

Timings

Frniday 9th April: 7.30 - 9.30pm, Preview Evening

This is your opportunity to hear from the artists about their inspirations and motivations over a glass or two of
wine. Piease note that due to the nature of the building, there are restrictions on the number of guests we can
have at this event. If you would like to attend this special event, please add your details to the guest list

Saturday 10th - Sunday 11th April: 10am - 5pm, Main Exhibition

The exhibition will continue over the weekend so please come and enjoy the art at your leisure .A" rel 1a nt on gatherl ng
Location email addresses
The exhibition will {ake place in Gray's Court, York. This is located just behind the Minister, on the comner of Consistently & accu rately

QOgleforth and Chapter House Street. Atea-room and historic house, Gray's Courtis located in one of the



Email Marketing — doing it online

n - Windows Intecnet Explorer

File Edt Veew Favortes Tooks MHep

Google G~ [=]Gof @ F D D v O Bockmarkse THF o 250 blocked | T Check v P ) Settingse  Lanks "
W Gr e Email marketing and mewsletters. GraphicMai, m.. v B - oo ovPager Glokv "
Notor _ €FID — Ll —) =
GRAPHIC (VXM [uommmcrnn. ] oo | msan [ vonron | s | .
2 Questions?
20870 701 0018
¢ [ SEND DESIGNER EMAILS, o e
5] rene , BUILD SUBSCRIBERS, R— —
N TRACK & ANALYSE SENDS Gl A
Y Pricing

[usemame (emal) |
Tour ° Easy to use [essesece ]
2 Months FREE |

Signup Extend your reach i TESTIMONIALS

oA
yohecd s 2 tanta

Q Rich i features '
| b o sco s ¥
Rliaiby | Inexpensive to run u GRAPHICMAIL AMI
o~y 3 Wikt
[£ Clients
n About Us | | TEAMS & CONDITIONS | ANTHSPAM POUCY FRNACY POLCY -
Daone & Internet | Protected Mode On 100N -

AN OOROEO S ol WIVTROR S ERrRPoneBo™ /5 tmai marketing an

www.mailchimp.com, www.constantcontact.com, www.graphicmail.com



http://www.mailchimp.com/
http://www.constantcontact.com/
http://www.graphicmail.com/

Social Media

1. “Social” | relationships and conversations (e.g. With
customers)

2. “Media” | tools and platforms (e.g. Facebook, twitter)

“Social Media is a way of using the Internet to instantly
collaborate, to share information and ideas or simply to
have a conversation.”

This can take the form of video [e.g. YouTube], audio [e.qg.
Napster], images [e.q. Flickr] and text [e.g. Twitter].

Often, social media platforms combine all of the elements
[e.g. Blogger, Facebook]



Facebook

Set up a Facebook Fan page
http://www.facebook.com/pages/create.php facebook

» Takes 20 minutes to set up, though it's best ﬁ’n&lmm
to have some photos ready

 Can have multiple ‘administrators’ -

« Build the content over time — reflect your Ry
brand values and keep it up to date
* Encourage customers to post information

comments, pictures, videos, etc), as their
friends will see this and may be interested)

« Add a link to the facebook page from your e
email signature 4,399

- Add a link to the facebook page from your 65
website

BNEE

* Promote the page via all your marketing -
channels, including chatting with your W <o
customers et

Cork Midsummer Festival |« tike

— T Y
e s %
b s e

wall 4 M or Fanton - Byeryoos [ Top posts) =

oo Post 'y Photo £ Link \p Video

Cork Midswmmer Fostival
We are currertly sseking a Marketng Intem « clowng ciate 19 March 2011,
Chch the Tnk for detals.. i arketng

fom Croed

I'm 30 excied %0 be presentng this sew sie speciic work by v
. »” or Fasum n Jure. 5 rpd- rr-q-‘.-
_— 0 h (.F‘ ghu rvA

L happer

3 U Fund i = "Sarlight” by Fearghes O Conchiir
{ %
«

Cor ssttiner Festoa

Are you ooking ior 3 way %0 celabrate Irternatony Women s Oy tomorrow”
Why rlo B cpen hous coffes mormeg ot Naae on 35 Mary S0

. ' nhect

M - 1.30) and maet the participants of our Crest
="




Twitter

Set up a Twitter account

http://www.twitter.com & click ‘sign up now’

Takes 5 minutes

Choose relevant name, e.g.
www.twitter.com/galwayfestival

Need one, small square image
Add in your website address

Start tweeting on a regular basis —
monitor responses & reply.

Use priority keywords in your tweets
Encourage “retweeting” to boost referral
visits

Link to Facebook and

www.facebook.com/twitter or maintain
independently if you have the resources.

2011SolheimCup

There is a touch or spring about
Killeen Castle, and it really does look
stunning! http://bit.ly/cwbXyM

Check out the updated Solheim Cup team stanangs after the Kraft
NaDesC O Champuonship in CaMormia 1as! weekend

Thank you all very much 100 yOour wondernul Commeants about your
Soiheim Cup expenences! it was very hard 10 pkk a

Last chance 10 get mvoived In Our IXket give-awary! See Delow
comments and leave your oun before Spm (GMT) 10 be

Tcket gve-away!! We are offerng one lucky facebook inend two
L2500 passes o the 2011 Soiheim Cup in Kileen

Name The 2011 Sciheim Cup
Location Co Meah, reland
m»: W 3 ohe

B0 The most prestouus
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http://www.facebook.com/twitter

Google Analytics

Key highlights of Analytics (website monitoring):

« It's Free
« Small piece of code on each page
« Excellent level of analysis

« Great for general statistics and tracking individual
campaigns

« Can link to Google adwords for excellent “drill down’

« Go to www.google.com/analytics and click ‘sign-up’



http://www.google.com/analytics

Simple website monitoring
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Simple website monitoring
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Simple website monitoring
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Simple website monitoring

Top Content
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€ Failte Ireland

National Tourism Development Authority

Thank you.

Any final questions?

KEEP IN CONTACT

Facebook www.facebook.com/webcheck

Online Resources www.failteireland.ie/WebSupports

Courses Available www.failteireland.ie/Business-Supports/Websupports/Events
Online Business Tools www.businesstools.failteireland.ie

For any other questions, contact the Business Supports team on 01-8847762

Presented on behalf of Failte Ireland
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