TOURISM FACTS 2019: Q railte Ireland

Research

Wild Atlantic Way AR

WILD ATLANTIC WAY

SLI AN ATLANTAIGH FHIAIN

OVERSEAS TOURISTS DOMESTIC TOURISTS
q’ 3
3 4 Generating .
AMmn 1 b 5 Omn Generating
- dO\;]eri:ﬁlsdT:LinSt.s W € '9 n Domestic Tourists visited €1 .1 bn
VIR TIHIEC in Revenue the Wild Atlantic Way in Revenue
(O (©
N N\
Spending on average, Spending on average, Spending on average, Spending on average,
per capita on the nights on the . =
Wild Atlantic Way Wild Atlantic Way \Eﬁlrdczlillg:]toig w:y Wirﬂjgzﬁa?'\?izh\?\/ay

Purpose of Visit | Experience of Ireland

2in
Business O&Eer 3

59, Overseas holidaymakers

visiting the Wild Atlantic Way
were travelling to =~
Visit Ireland for B 4
el the first time > @
Family ‘ @

NORTHERN IRELAND TOURISTS

22%
Holidaymaker Va .
70y% { / 605 000 Generating
2 Northern Ireland Tourists €1 86m n
visited the i
l Wild Atlantic Way in Revenue
po—
Accommodation Bednights o
(overseas holidaymakers) \

Spending on average, Spending on average,

€307 2.8

per capita on the nights on the

Wild Atlantic Way Wild Atlantic Way
k' )

HOTELS GUESTHOUSES RENTED CARAVAN HOSTEL FRIENDS & OTHER
/ B&B & CAMPING RELATIVES

8%

35% 24% 16% 5% 4% 8%




