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Headline Findings (1)

Better year so far in terms of visitor levels
About half (53%) of businesses say they have had more visitors to date this year compared to 2022
Only about one in five (21%) are down

The highest proportions reporting to be up on last year are found among Dublin businesses (71%), inbound tour
operators & DMCs (19 out of 23), attractions (69%) and hotels (65%)

The return of overseas visitors is behind the good performance, especially the North American market, whereby
56% of operators report being up year to date, compared to only 19% reporting the market to be down

But profitability is under pressure
Increased visitor levels are not necessarily resulting in improved profitability
38% of operators have increased their profitability to date in 2023, but 39% have seen it decline
70% of hotels say their average room yield has increased i yet only 43% (of all hotels) say profitability has increased

The food & drink sector is finding it hardest to make ends meet
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Headline Findings (2) Ireland
Significant cost challenges remain
Rising costs (to businesses or consumers) dominate concerns again
75% cite Orising energy costsodo as a concern, foll owed &
and 50% citing 6people | acking disposable i ncomeb

But there are many reasons to be positive
Costs are a significant challenge, but demand is buoyant, especially from overseas

56% of businesses expect to have more visitors in the remainder of 2023 compared to 2022 i only 18% expect to be
down

62% predict an increase in overseas visitors

|l n spite of cost pressures, 41% cite Oinvestment in the
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What is this research about? Ireland

Background
The key aims of this research are to understand:
Seasonal opening
Visitor volumes to date in 2023 compared to 2022
Expected visitor volumes for the remainder of 2023

Reasons to be positive or concerned about business in 2023

Method

Failte Ireland designed a questionnaire which was set up online by SRI (Strategic Research and Insight), an
independent research agency

Failte Ireland distributed the survey link to its trade database on 25 April 2023
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Accommodation sector Sample size Non-accommodation sector Sample size

Hotels Attractions
B&Bs 83 Pubs and bars 98
Self catering 51 Activity providers 54
Caravan & campsites 30 Restaurants 41
Guesthouses 20 Inbound operators and DMCs* 24
Other accommodation 24 Cafés 23
Tour guides 19
806 responses in total after de-duping Retalil 15
by business Event / festival organisers 13
Other non-accommaodation 59

*Destination Management Companies
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All Year Round Opening
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Much variation by sector

A Encouraging seasonal spread is an
important remit for Failte Ireland

A Opening varies greatly by sector (shown
opposite) and also by region:

92% of Dublin businesses open all year
Compares to 62% in Wild Atlantic Way

Opening in some sectors can affect
performance of others

A Y erraund tourism would benefit tremendously from State
facilities (e.g. OPW sites) being open year-round. The seasonal
closure of the sites (particularly those in town centres) indicates

to visitors that the town/
Attraction, Wild Atlantic Way

.
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Tour operator / DMC / Coach

Q5 "Is your business open all year round?"

®m Yes No
Overall 28%
Hotel & guesthouse 21%
B&B 63%
Other acc'm 42%

- 91%  [%
Food & drink 90% 10%

Attraction & activities 29%

Other non-acc'm 29%

e a

S

Base: 768

Q5 has been asked to businesses which were open in 2022

cl osed for busi ness. 0
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Some changes in timing Q6 (IF NOT ALL YEAR) "Which of the following
) applies to your business in 2023?"
A Over half (57%) of those not open all year

have opened at the same time as in 2022
We opened earlier than in 2022 - 19%
A Earlier vs later opening is quite well balanced

. _ We opened at the same time as in 0
A Reasons for changes are discussed next 2022 57%

A Sample is too small to split reliably by sector

or region We opened later than in 2022 15%

We have not yet opened in 2023 9%
Base: 215

Q6 has been asked to businesses not open all year round



Reasons for Opening Earlier
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Covid less of a problem now

A

Lack of Covid concerns or restrictions are
the main reason for opening earlier in 2023

Whilst Covid is still a health concern for
vulnerable groups, most operators now have
other concerns of greater priority this year

Some (12 out of 41) say they want to extend
their season

Q7 "To have opened earlier than in 2022, which of the
following apply to your business?"

No Covid restrictions [ MM 20
Less concerned about Covid [ 16

We want to extend our season 12
Earlier Easter 9
Received bookings earlier || NN 7
Other businesses opened earlier [ 2
Easier to recruit staff than in 2022 2

Other 1 Base: 41

Q7 has been asked to businesses opening earlier in 2023. Results are shown as
number of respondents rather than percents due to low base size.



Reasons for Opening Later
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Numerous reasons given

A

A

Some later opening is planned, e.g. for renovation

Other cases of later opening are due to undesirable
circumstances, including fewer bookings, prohibitive
costs, difficulty recruiting staff and poor weather

Sample is too small to split reliably by sector or
region

Q8 "To have opened later than in 2022, which of the
following apply to your business?"

Fewer bookings [N -
Operating costs too high _ 11

Renovation or redecoration 10

Difficulty recruiting staff 10

Poor weather _ 7

Other businesses opened later - 2

Other 4 Base: 33

Q8 has been asked to businesses opening later in 2023. Results are shown as
number of respondents rather than percents due to low base size.
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Performance vs Last Year
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Much improved year again

A

A

Visitor volumes to date in 2023 are well up on
balance in every region and in most sectors

This builds on an already good 2022

Highest proportions reporting to be up on last year
are found among:

Dublin businesses (71%)

Inbound tour operators & DMCs (19 out of 23)
Attractions (69%)

Hotels (65%)

Apparent buoyancy of B&B sector needs to be
viewed in the context that some B&Bs have not
reopened after Covid, as reported in the
accommodation occupancy survey

Q9 "How does the volume of your overall business to
date this year compare with the same period last

year?"
m Up = Same Down
Overall 53% 26% 21%
Hotel & guesthouse 19%
B&B 35% 16%
Other acc'm 34% 24%
Tour operator / DMC / Coach 13%
Attraction & activities 56% 25% 19%
Food & drink 28%
Other non-acc'm 30% 19%

Base: 720
6Doné6t knowd and O6not applical
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Return of overseas visitors Q10 "How does your volume of visitors to date this
) year compare with the same period last year from
A Return of overseas visitors, especially Americans, is each of the following markets?"

giving operators much hope this year
m Up = Same Down

A Highest proportions reporting overseas visitors to be up

on last year are found among: Republic of Ireland 39% 34% 27%
Dublin businesses (76%)
Northern Ireland 38%
Inbound tour operators & DMCs (18 out of 21)

. Overseas 57% 21% 22%
Attractions (74%) 0 0 0

Base: variable

Hotels (74%)

6Donét knowd and o6not applicahb

A The domestic market, which was so important for
business survival during periods of travel restrictions, is
also up on last year i especially for attractions (55% are
up) and hotels (48% are up)
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Performance by Overseas Market Ireland

North American market is key to overseas recovery Q11 "How does the volume of your business to date
) this year compare with the same period last year from
A Significant recovery in North American visitors, especially each of the following markets?"
for: m Up = Same Down
: : 0
Dublin businesses (70% are up) North America 56% 26% 18%
Inbound tour operators & DMCs (14 out of 19) France 36% 30% 2504
Attractions (70%) Germany 34% 41% 25%
Hotels (70%) Great Britain [0 39% 33%
A Promising signs from mainland Europe also, whereas GB Rest of Europe 40% 38% 2204,
market is stagnant _
Base: variable
6Donét knowd and 6énot applicab
AnWe would be abso o'u.?ued return of North
the USA mar ket % .
' hopleful about. o

Attraction, Clare

Attraction, Galway




Profitability
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Visitor levels are well up, but not profit

A Whilst visitor levels are substantially higher than
the same period last year, this is not reflected in
profitability

A Businesses in most sectors are struggling to
make ends meet because of soaring costs

A Food & drink sector is being hit the hardest

A Inbound-reliant sectors are more profitable
because last year they still had low visitor levels

~

AOverall positive  |enough i
sales é but operatin
high and hard to balance. We have to
raise prices, which can harm our
competitiveness i[n
Restaurant, Dublin /

nThe

t er ms
remain

Q12 "How does your overall profitability to date this
year compare with the same period last year?"

m Up = Same Down

Overall 38% 23% 39%

Hotel & guesthouse 39%
B&B 33%
Other acc'm 38%
Tour operator / DMC / Coach 13%
Attraction & activities 32%
Food & drink 55%
®ther non-acc'm 36%

operating costs 1in

more than eating away at any
t h ep gnad rKeejt 0
Caravan park, Westmeath

Base: 681
2023 are
6Donét knowd and o6not applicahb

j ump n businesso
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Hotels T Yield and Profitability Ireland

Turnover is well up, but not profit Q12/13 "How does your ... to date this year compare

) with the same period last year?"
A Hotels are enjoying an excellent year so far in

: ) | | D
terms of improved room yields Up Same own

A But the extra revenue does not translate into profit

_ Average room yield 70% H5 19%
for many i it merely helps to cover overheads

Overall profitability 43% 18% 39%
4 )

AOur revenue is up|lon 2022 for the first Base: 112
quarter but our profitability is down, due

mai nly to the high cost of energybo
Hotel, Carlow

\/ J




Hotels T Ireland Market

Return of corporate business

A

A
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Q14 "Thinking about your Ireland market business this

year, how have each of the following performed

Corporate market was hit particularly hard by

compared with the same period last year?"

Covid m Up m Same Down
Now it is finally showing good signs of recovery

I consistent across all regions Business / corporate 59% A 16%
Shorter stays remain the trend in the leisure Weekend breaks 42% 38% 20%
market

Special events

Mid-week breaks

business events. However, with disposable
income down, the outlook for the leisure

and wedding segments is not looking good

for the coming months. o

\_ Hotel, Carlow Y,

35% 36% 29%

32% 33% 35%

( AWe have fared ok Sp far Lordr misuesiays (1 Weeks 43%

Base: variable

6Donét know6é and 6énot applicab
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Overall Expectations
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Strong outlook for visitor levels

A

Nearly all sectors expect visitor levels during
the remainder of this year to be up on 2022

Restaurants are the exception i 29% expect to
be up, but 51% expect to be down

All regions expect to be up, especially Dublin
(73% up vs 14% down)

Concerns in most sectors are less about visitor
volume and more about making ends meet
(discussed later)

Q15 "How do you expect the volume of your overall
business to perform during the remainder of this year
compared to the same period last year?"

m Up m Same Down

Overall 18%

Hotel & guesthouse 16%

B&B 19%

Other accm 15%
Tour operator / DMC / Coach |2 (1 10%
Attraction & activities 12%

Food & drink 34%
Other non-accm [|INEIEZZE 0 12%

Base: 713

6Donét knowd and O6not applica



Expectations by Market
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Strong hopes for overseas visitors

A

Overseas visitors underpin hopes for a successful
year in terms of volume

This is consistent with feedback given in the
December 2022 barometer

Optimism about the overseas market is high in nearly
every sector and in all regions

Domestic market is also expected to grow on last

year

Al

am very positive

t he rest
B&B, Galway

of

t he

about
year o

Q16 "How do you expect the volume of your business

to perform during the remainder of this year compared

to the same period last year from each of the following
markets?"

m Up m Same Down

Republic of Ireland 42% 35% 23%
Overseas 61% 23% 16%

Base: variable

6Donét knowd6é and 6énot applica

my business for
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Expectations by Overseas Market Ireland

North American market stands out Q17 "How do you expect the volume of your overseas
business to perform during the remainder of this year
A As with performance to date, expectations for the compared to the same period last year from each of the
remainder of the year are supported by a buoyant following markets?"

North American market, especially for: = Up = Same Down

Dublin businesses (70% expect to be up) North America 14%
Inbound tour operators & DMCs (14 out of 19) Erance 18%

Attractions (79%) Germany 20%

Hotels (73%) Great Britain 27%

Mainland Europe looks promising too, whereas Rest of Europe 47% 35% 18%
recovery in the GB market is more subdued Base: variable
6Donét knowd and O6not applica
AnDefinitely a | ot of Nortlh American visitors back. A | ot
more requests for educational tours from overseas
uni versities, colleges~and organisations. o0

Attraction, Kilkenny
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Reasons to Be Positive Ireland

Some good reasons to be optimistic Q18 "Are there any particular reasons to be positive

about business this year?"
The return of overseas visitors is once again the most .
: " ) : . Return of overseas visitors || NG 5%
frequently cited positive factor affecting business i

this market is expected to grow in 2023 Repeat visitors 49%

_ o _ Own investment in the business 41%
The domestic market played a significant role during

- : o) keti 9
the post-Covid recovery period and some of the new VAT INEERSHLE, 40%
visitors have now turned into repeat visitors Marketing by tourist boards | ENEEEEN 29%
; ) ) R . Local festivals / events 25%
6Repeat visitorso6 is the top answer among_caravan
parks (80%) and in self catering (78%) Irish people holidaying in Ireland 24%

Improved amenities in my area 16%
/ \ Improved visitor attractions locally [l 12%
AThe only advantage of} the Covid problemswegthgrr

: : %
us is that many Irish who couldn't travel abroad 0%

during that difficult time seem to have New tourism product in my area 6%
dlscovered_ our beautiful seaside properties and Public Contr?cts for acommo dation 3%
stunning area and have |become repea VI S orsto
\_ Self catering, Kerry Y, other | 2%

There's nothing to be positive about 8% Base: 806
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Reasons to Be Positive 1 Open Comments Ireland

Passion for the sector

Some operators are passionate about working in hospitality Al am quite happy t C
hospitality. o
Their upbeat attitude overcomes many challenges B&B, Monaghan
Getting on with the job
Some operators face many challenges but feel the best approach iwe just have to our he

is to 6keep their head downd and ethfabesévy]ecaw‘gotklr}gaft?rﬂureclleltséob
give them a good time so they can go home
and tell everyone they

Chauffeur, Clare
J




Reasons to Be Concerned

Rising costs continue to dominate concerns

Rising costs (to businesses or consumers) form the
top three concerns

Operating costs to the business (energy or
otherwise) form the top two concerns in nearly every
sector and in all regions

Only exceptions are:
Cost of car hire i ranks 2" in self catering

Public contracts for accommodation i ranks 2nd
for DMC & inbound tour operators

Open comments on key concerns are discussed
next

X Failte

Ireland

Q19 "Are there any particular causes for concern
regarding business this year?"

Rising energy costs

Rising operating costs besides energy
People lacking disposable income
Irish holidaymakers going abroad
Can't get the staff

Cost of car hire

Fewer hospitality businesses open
Public contracts for accommodation
Lack of availability of car hire
Weather

Competition

Deterioration in local amenities
Antisocial behaviour in my area
Other

Nothing to be concerned about

I 75%

50%
42%
N 37%
34%
26%
25%
B 20%
18%
10%
10%
B 5%
2%
2%

72%

Base: 806
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Reasons to Be Concerned i Open Comments (1) Ireland

Under pressure to make ends meet N . o O
Al f costs dondt stabilise, if

the books. Between insurance, energy costs and food costs
going up on a constant basis, cost control is getting
I mpossi bl e. o
Attraction, Cork

Operating costs are soaring

But customers have less disposable income

Therefore not easy to raise prices J
Concerns also about long term value for money iwWe are not seeing nearly t}e
2022. The colder weather may contribute to that, but we feel
Proposed rise in VAT is a key concern for some that there is just not the disposable income available for
people to spend at the moment. There are signs that this may
we | | now be the norm throujg
Attraction, Waterford /

b

ABusiness is going wel/l ut €& the e peeladd RakEepgaeome very ex|p

VAT rateisaconcemiconcerned guests canot| agppgeRrddthey mightputup with it this year but I think in

the rise so we may have tjo absorp|amg take (megflivbnbitt @nd wil |
Self catering, Monaghan Tour guide, Wicklow
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Reasons to Be Concerned i Open Comments (2) Ireland

Beds are scarce in some areas

Public contracts to accommodate internationally displaced
persons

AfBeds are scare ever
stay, they wonot

Moral duty to help is understood AEINIYY [PTENIE, EYe

But it leaves some areas with little or no accommodation for
tourists

This comes on top of some establishments not reopening after ~
Covid AHopefully the North

return in 2023 and they will visit down the
country instead of just staying in the capital.
A balanced visit |oO

Regional spread is hoped for Attraction, Roscommon y

Important remit for Failte Ireland i operators in non-hotspot )

: AWe require the car
areas feel that efforts needs to be sustained sorted due to visitors requiring a car to get

f hire is h ) bUS to our attracti
Cost of car hire Is arming some remote businesses Attraction, Cork
J




Reasons to Be Concerned i Open Comments (3) v

Antisocial behaviour in Dublin

23% of Dublin businesses have cited this as a concern

Seems, from their perspective, to have become worse in
the past few years

Makes the city |l ook &6dirtyo

Poor image for incoming tourists

Working from home is harming pubs and cafés

Although more hospitality than tourism, loss of custom
from local workers may cause some businesses to close

This then means loss of product for tourists too

Failte
Ireland

nParts of Dubl i

or intimidating environments, cleanliness and overall

~

n are det €r

attractivenesso
Tour guide, Dublin
/
AThe antisoci al 'l'aggr%simnt\

begging, public drinking, drug dealing and general
vagrancy is going unchecked, leading to people no
longer feeling safe to go out. Tourists are not getting

the experience they ex|p
Restaurant, Dublin /
nFor our bar, whi ch ser vels

massively
Bar, Dublin

affecting




Individual Sectors
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