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Where to start with the brand %) faite | @9 earrlanGS

You are here: Home > Regional Experience Brands > Ireland's Hidden Heartlands Print Page &
Re q u e St In this section Ireland's Hidden Heartlands
L"_eland's Hidden Heartlands for There's an infinite variety of things to do for all ages along the length of the River Shannon and the Beara Breifne Way - and
ids you can use our brand toolkit, logo, tourism master plan and food and drink strategy to convey this to your audience.
t h e I o 0 Request Ireland's Hidden Féilte Ireland has developed a clearly-defined programme for Ireland's Hidden Heartlands. Our brand is centred around rural
Heartlands Logo communities and their lifestyles, as well as the many spaces for adventure and relaxation in this region. These guidelines and

assets will help you attract visitors ‘off the beaten track’ and create an internationally compelling visitor experience.

Master Plan for the
Shannon 2020-2030

. Ireland’s Hidden

HEARTLANDS

Browse this toolkit to find tips on integrating the Submit a request for a high-res logo and begin

The Shannon Tourism Masterplan sets Ireland's Hidden Heartlands brand into your adding Ireland’s Hidden Heartlands to your
out a bold and integrated framework

for sustainable tourism development
along the Shannon and Shannon Erne
Waterway repositioning the region as
a key tourism destination.

Learn more

communications. communications.

Download the brand guidelines [pdf, 236kb] lRequest the Irelan: idden Heartlands
ogo
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Download
the brand
toolkit

You are here: Home » Regional Experience Brands > Ireland's Hidden Heartlands
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In this section

Ireland's Hidden Heartlands for
kids

Request Ireland's Hidden
Heartlands Logo

Master Plan for the
Shannon 2020-2030

The Shannon Tourism Masterplan sets
out a bold and ir d fr. k

Ireland’s Hidden Heartlands

There's an infinite variety of things to do for all ages along the length of the River Shannon and the Beara Breifne Way - and
you can use our brand toolkit, logo, tourism master plan and food and drink strategy to convey this to your audience.

Filte Ireland has developed a clearly-defined programme for Ireland's Hidden Heartlands. Our brand is centred around rural
communities and their lifestyles, as well as the many spaces for adventure and relaxation in this region. These guidelines and
assets will help you attract visitors 'off the beaten track' and create an internationally compelling visitor experience.
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Browse this toolkit to find tips on integrating the Submit a request for a high-res logo and begin
Ireland's Hidden Heartlands brand into your adding Ireland’s Hidden Heartlands to your

for inable tourism develop
along the Shannon and Shannon Erne
Waterway repositioning the region as
a key tourism destination.

Learn more

cor communications.

Download the brand guidelines [pdf, 236kb] Fequest the Irela
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How to engage with the brand and
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Ireland HEARTLANDS

Create or update
your Business Listing under

Marketing The National Tourism
so that your

Development Authority
discoverireland.ie

presence aligns with our
campaigns. You can update
your image and experience
description on our manage
your listings page.

Business Supports Hub

Acowm Guf sEteniRve Tahge of Busiress supparts
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Avail of Ireland’s Content
Poollunder Marketing- a
fantastic resource giving
you access to 1,000's of The National Tourism

videos & photos that can Development Authority
be used. Be creative with

this content and create
posts that are relevant to
your business/county!

Help others to Business Supports Hub
leverage destination - e otans 2
images and upload your
imagery and video to
Ireland's Content Pool
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Register your events on our
Events page under

Marketing to promote it on s P P
~ The National To

Failte Ireland's Consumer . Aoy
: Development Authc
Websites =

Business Supports Hub

Acoatl our aNipneive rahge o' Budineds supgonts 1O guide you
through cparating your businass during COWID-1
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Download our Keep Discovering Marketing Toolkits Resources on creating compelling content
Welcome to your Keep Discovering Marketing Toolkit Creating compelling content
Free marketing tools, templates, helpful guides and curated images to help you attract more visitors with the Keep Our ‘Creating compelling content’ video suite and supporting top tips advises on how to create high-quality, inspiring imagery and video wit|

Discovering Campaign.

Shoulder Season Toolkit Sales Campaign Support

ey
4. A
(,'mmfm'Mm s b Y 0

Visilers:

SALES CAMPAIGA
SUPPORT GUIDE

40+ Keep Discovering social assets Practical help & advice to drive

domestic sales
Access to autumn and winter

imagery Step-by-step guide on how to get

involved
Expert advice to showcase your

business and convert more visitors 10 million consumer reach

nothing more than a good camera phone and some know-how, you can capture incredibly engaging and inspiring imagery and video content
media platforms that will drive business to you.

Keep Discovering Toolkit

Video Resources

£ Failte Ireland £ Failte Ireland

30+ free social media sharables

Easy access to social campaign
videos

100s of images to supercharge your

) Video 1: Imagery that engages and sells Video 2: Video content that engages and
marketing

[domestic] (17:02) sells [domestic] (13:06)

Ireland's Hidden

HEARTLANDS
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MR )

Trade Events ENTERPRISE SUPPORTS

Review our Trade Events
Calendar and Manage Event
Participation
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{nl Business Supports Hub | 2, Trade Portal Login Search.. Q

() faire,

Regional Experience Brands ~ | Funding | Quality Assurance Marketing ~

Keep up to date with
Consumer Sentiment
— Monthly updates ; e

available on
failteireland.ie

Research

Browse all research
categories

Research and insigt

Keep up-to-date on research | d statistics from the Irish tourism industry.
Consumer sentiment reports

Tourism facts and figures

Economic analysis

Facts and Figures

Accommodation facts and figures

Fé“te a1 Business Supports Hub | 2 Trade
@ Ireland

Regional Experience Brands « 1 » | h | Funding Qua

Rese

You are here: Home » Research » Consumer sentiment reports

Browse all research

Consumer sentiment reports l
categories ik

September 2021: CP&l - Consumer Update
Updated data for September shows intentian

i h for domestic summer trips satisfied the majority
Tourism facts and figures t“’""‘“"' of travellers,

Consumer ent rep:

Economic analysis
July 2021: CP&I - Consumer Update
Updated data for July shows that, aligned with
trends seen in 2020, domestic trip intentions
have begun to decline post summer season.

‘Accommodation facts and figures

aadlait i

Activities and attractions

Get the iatest on tourism performance in Ireland and
learn more about industry trends

Regional facts and figures Read the lstest Consumer Insights reports and learn

more about customer behaviour

Féilte Focus

Open data

Fiilte Focus

E]J Contact Us

Regional facts and figures

Fiilte Focus

Open data
P easing of Covid-19 restrictions has abated...

April 2021: CP&I - Consumer Update

Find out more about consumer's domestic trip
intentions, popular destinations and how time
and distance travelled are key elements
influencing destination choice...

@1{] Contact Us

| Ireland's Hidden

HEARTLANDS
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Incorporate logo
and destination
into your website.




Top Tips To Engage the Brand
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Ireland

Use Brand
Experience hashtags and
relevant campaign hashtags in
all social media and
online activity relevant to
your county. #KeepDiscovering

ttirelandshiddenheartlands

Birr Castle Demesne @BinrCastle - Feb 28 e

Congratulations to Paul Barber, who was recently awarded with the
inaugural Honorary Lifetime Friends Membership of Birr Castle Demesne,
by Lord and Lady Rosse.

#visitbirr #visitoffaly #local #honorarylifetime #community

irelandshiddenheartiands

| offalyindependent.ie

| Local photographer honoured by Birr Castle | Offal...
Local photographer, Paul Barber has been
presented with the inaugural Honorary Lifetime ...

Q 2 L ] &

Gleesons @GleesonsRos - Mar 2 e

Qur brown bread is freshly baked on-site and accompanies our delicious
soup of the day and seafood chowder.

#GleesonsRoscommon

#lrelandsHiddenHeartlands
#KeepDiscovering

Dun na Si Amenity & Heritage Park
., Keenans of Tarmonbarry @KeenansofTbarry - Feb 28 ° 24 February at 1226 @
Barley Harbour, just 30 minutes from us, offers incredible views of Lough

Ree.

The Park recembled 2 winter rland this morning! - #SnowDay #Park #Westmeath
i 51t th athione.ie

The adjoining picnic area is a great place to enjoy the glorious views of the
lake and surrounding Longford countryside.

#KeepDiscovering
#IrelandsHiddenHeartlands

#Longford

Ireland’s Hidden Heartlands and 3 others

QO s L

=
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Top Tips To Engage the Brand %) faite,

Ireland's Hidden Heartlands

Discover Ireland € @Discoverlreland - Mar 10 Discover Ireland £ @Discoverlreland - Mar 11 - e s
How's this for a perfect dream island getaway? _Kic.:k up y.ourfeet anFi enjn?' a bit of r and r at Guinness Lake... is it just us or ;g::}::mgﬁ:cqcfrﬂ:::n;;:?;:;?;L::.b;:fnﬂ :": :;:r‘:;mo;s:a :;-:m:m
is it starting to feel like spring? @ reland's oldest pub &
? McDermott Castle, County Roscommon Find out more here (g https://bit ly/3458ynL
Share content ? Lough Tay, County Wicklow st mark_meguire_photography (1G]
EB@PatrykSadowski_ #.. Seemore

published by
Discover Ireland and

E@Binstagram.com/martitaina/

Ireland’s Hidden
Heartlands that is
relevant to your
business/county.

Follow Us! Tag or
mention Ireland's Hidden
Heartlands

and/or @Discover Ireland in
all social media posts and
conversations relevant to
your county.

00 1 3 comments 2 shares
Q 2 1 32 Q ws

=
Q

QAN L] Q 188

=

i Like O Comment # Share
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Search Discover Ireland
on Giphy.com for Ireland’s Hidden
Heartlands & Keep Discovering brand
stickers to be used on
Instagram Stories.

Share your content with us! If you have a
unique or quirky story to tell please let us

Utilise User Generated Content. Leverage

authentic brand advocates for your
business.

know so that we can amplify it through our
Regional Experience Brand Channels.
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2BB1D with Tour of Arigna Mines + The FEo
MYs L Shed Distillery €364.00
.-_- @ VIEW DETAILS R

Bundle Your Offers. Cross
Promote by partnering with
Local Businesses to create
Experiences relevant to the

2 night minimum stay

campaign. Create your own
Campaign Landing Page or
create a tailored offer

ATHLONE WHISKEY TOURS
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How to engage Tourism Ireland %) Fiilte
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and reach the international market

&% Tourism reland
Industry Opportunities

Discover opportunities with Tourism
Ireland to help you promote your tourism

business overseas.

St Patrick's Day 2022
A toolkit for
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and reach the international market

Industry Opportunities

N

Share your _ - | '
content for Discover opportunities with Tourism

social reland to help you promote your tourism

business overseas.

Social media
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How to engage Tourism Ireland %) Fiilte
. . )Ireland
and reach the international market

This is Tourism Ireland’s corporate website.
If you are looking for information about holidays on the island of Ireland, please visit Ireland.com.

&a Tourism Ireland

About Us Marketing Research Press Releases Industry Opportunities

What's New

Ireland takesio the stage with RIVErdaneein the United
States and Canada

Read more >

10 Mar 2022

Behind-the-scenes film of Vikings:
Valhalla showcases Ireland

| 03Mar2022

Tourism Ireland unveils 2022 marketing
" plans in New York
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Visit Failte Ireland - Ireland's Hidden Heartlands | Failie Ireland which will be regularly
updated with relevant information and marketing collateral for your use.

Reach out to your officer with any questions:
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