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Food Tourism Vision 2011-2013

Ireland will be recognised by visitors for the
availability, quality and value of our local and
regional food experiences which evoke a unique
sense of place, culture and hospitality.
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Food Tourism Visitors

GENERAL TOURISTS (10%)
Accidental Culinary Tourists

FOOD ENTHUSIASTS (10%)
Food motivates travel

FOOD POSITIVE TOURIST (80%)
Motivates satisfaction

Source: Failte Ireland 2013

Ultimate goal is to improve appeal of Irish food for all Food Positive visitors
Attitudes & satisfaction of Food Enthusiasts also important due to their opinion leader role



Holiday Maker Study 2012 — % Rating by Outlet

@ Overall Experience

Hotels 47
Restaurants 37

Pubs

Cafés

Very Good .y Good

Source: Failte Ireland 2012



Holiday Maker Study 2012 — % Rating by Outlet

@ Value for money

Hotels

Restaurants 26 48
Cafés pwal 48

Very Good oy Good

Source: Failte Ireland 2012



Holiday Maker Study 2012 — % Rating by Outlet

@ Availability of distinctly Irish/regional

dishes
Hotels Lt 42
Restaurants 36 43
Pubs 34 47
Cafés 353 41

e u Very Good vy Good

Source: Failte Ireland 2012



Holiday Maker Study 2012 — % Rating by Market

@ Overall Experience: Restaurants
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Source: Failte Ireland 2012



Putting the International Market in Context

Key Market Segments

Signature Experiences
Supporting Experiences

Compelling Stories




Deliver on the Experiences
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International View of Irish Food

Source: Behaviour & Attitudes




Provide a Compelling Message




National/Sectoral Trade Organisations - Marketing Bodies - Educational Institutions

SECI%I\(])DISARY FOOD
PRODUCERS EXPERIENCES
AJEREIE Food Fairs,

Festivals & Trails
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l Micro-breweries
Farmer’s Markets & Distilleries

m Producers with

Supper Clubs

International Experts and Influencers - Food Ambassadors - Early Adopters
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Source: Failte Ireland 2014




Failte Ireland Approach
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Food Tourism Vision 2014-2016

Ireland will be recognised by visitors for
memorable food experiences which evoke a
unique sense of place, culture and hospitality.

@ Failte Ireland
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Thank you...
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